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OVERVIEW

Bachelor of Communication Arts in Creative Commercial Communication in the 21st
century is driven by creative economy, digitalization and sustainability. Our program, the
Bachelor of Communication Arts in Creative Commercial Communication (CCC) aims to
produce graduates who are both creative communicators and strategic entrepreneurs. Students
will be exposed to various forms of creative and commercial communication and media. Our
program will ignite your creative ideas, encourages you to create creative commercial
communication and challenges you to innovate sustainable communication solutions in the

digital era.

The key concept for this program is the ignition of your creative ideas to create
sustainable commercial communication solutions that are globally recognized in the digital era.
Students would master five crucial skills and mindsets of the 21st century, which are creativity,

strategic thinking, commercial communications, digitalization, and sustainability.

CCC is an interdisciplinary program that enables students to select from various
concentrations across the disciplines of communication arts, communication technology and

science, gamification, and event.

® Concentration in Advertising and Brand Communication

® Concentration in Digital Media Communication

® Concentration in Image Management and Public Relations

® Concentration in Innovative Gamification and Content Management

® Concentration in Live Event Creation and Management




EXPECTED LEARNING OUTCOMES (ELOs)

Stakeholders’ Requirements towards Graduates’ Characteristics

1. Creative Thinking

2. Entrepreneurial Mindset

3. Creative Commercial Communication Knowledge
4. Interpersonal Skills

5. Professional Ethics

Expected Learning Outcomes (ELOs)

ELO 1 Understand and apply communication knowledge to create communication solutions in
various contexts.

ELO 2 Understand and apply entrepreneurial principles and practices to create creative
commercial communication.

ELO 3 Understand and apply innovation and digital technology to create digital contents in
various platforms.

ELO 4 Understand and apply design knowledge to create creative communication and
experiences.

ELO 5 Understand and identify oneself as globally minded individuals who actively serve local

and global communities.




LEARNING EXPERIENCE

1% year
Fundamentals of communication arts, creative ideas, and strategic thinking for
commercial communication. Exposure to basic photography, digital communication designs, and

production management.

2" year
Acquiring insights at the micro and macro levels and turning them into sustainable
commercial communication solutions that are globally recognized in the digital era. Mastering

digital communication designs, creative storytelling, and presentation skills.

3" year

Deep diving into various concentrations across the disciplines of communication arts,
communication technology and science, gamification, event, music, food technology, tourism
and hospitality business. Hands on experience through creative entrepreneurial project

management and internship.

4" year
Industry and professional exposure through comprehensive workshop. Students
integrate interdisciplinary knowledge and skills on real case studies provided by brands,

corporations, and industry experts.




TEACHING AND LEARNING PHILOSOPHY

Classes are designed to be interactive and engaging. Scheduling is flexible to

accommodate the certification programs, workshops, and activities. An effective blend of lecture

and practice ensures that the program learning is more about doing than just memorizing.

Students get hands on experience from industry practitioners, which is an important component

of education in the Albert Laurence School of Communication Arts.

CODES AND REGULATIONS

AU Dress Code Requirement

Three kinds of AU dress codes which are student uniform, polite dress and casual dress

are as follows:

1. Student Uniform

Student uniform is mandatory for official and formal occasions as follows:

1.1

1.In examination room.

2.In Business & Ethical Ethics Seminar (BG 1403).

3.Formal occasions e.g. Wai Kru day, Orientation day, Last Orientation and
Commencement day.

4.1n all classrooms assigned by the faculties.

Students uniform for male students:

1.1.1 Plain white, short or long sleeve shirt. Sleeves may not be turned up. Shirt must be

tucked into trousers. A university necktie must be worn properly.

1.1.2 Black trousers (Slack).

1.1.3 Black or dark brown belt with university buckle.

1.1.4 Plain black leather shoes.

1.2 Students uniform for female students:

1.2.1 Plain white, short sleeve blouse. Blouse should fit properly. University buttons are
attached and the university pin is worn on the left side of the blouse. Blouse must be
tucked into skirt.

1.2.2 Black straight skirt at knee length.

1.2.3 Black or dark brown belt with university buckle.




1.2.4 Plain black leather closed shoes.
2. Polite Dress
Polite dress is allowed on the following occasions:
1.In the regular classroom.
2.Whenever entering the campus vicinity, except university dormitories and sports complex
at Suvarnabhumi Campus.
2.1 Polite dress for male students:
2.1.1 White or light colored short or long sleeve shirt. Shirt must be tucked into trousers
neatly.
2.1.2 Plain black, grey, blue or brown slacks.
2.1.3 Dark colored or white closed shoes or sport shoes (polite color).
2.2 Polite dress for female students:
2.2.1 White or light colored short or long sleeve blouse. Blouse must be tucked into skirt
neatly. 2.2.2 Black or blue knee length skirt, polite style.
2.2.3 Dark color closed shoes, sling back court shoes, or sport shoes (polite color).
3. Casual Dress
Casual dress is allowed during summer session or university holiday. However when it is
midterm, final exam or test; students is required to wear uniforms.
3.1 Casual dress for male students:
3.1.1 Shirt, polo shirt, collar shirt or T-shirt (not singlet).
3.1.2 Long pants not ragged jeans.
3.1.3 Closed shoes, strap shoes or sport shoes.
3.2 Casual dress for female students:
3.2.1 Blouse exclude singlet, single strap, strapless, sleeveless or over fitting blouse.
3.2.2 Long pants or skirt (not too short).

3.2.3 Closed shoes, strap shoes or sport shoes.

Violation of Dress Code Regulation:
L 1St Violation - Verbal Warning

02nd Violation - Disciplinary Recording and Attending a Training Group (T-Group) from 5 to 7
P.M.

° 3rd Violation - Parent Meeting / Late Registration / 1 Semester Suspension



Academic Rules and Regulations
Academic Action
Academic action can be both favorable and disciplinary. When a student is performing
well, all action on him/her in the academic area is said to be favorable to the student. For
example, when a student obtains a high GPA he/she is put on the academic List of Honors;
when he/she consistently achieves very high marks, he/she is given higher honors. However, if

his/her achievement is below standard, disciplinary action may be taken against him/her.

Withdrawal
Students may withdraw (drop) officially from a course, or all courses during the first two
weeks without any penalty. Thereafter, until the final day of withdrawals as indicated in the
University calendar, students will receive “W” grades. An official withdrawal must be carried out
in person at the Office of the Registrar by the student himself/herself (not by someone else on

his/her behalf). Failure to withdraw officially will result in a “WF” grade.

Probation
Students who obtain a cumulative GPA of less than 2.00 (1.99-1.50) but above the limits
set for dismissal from the University will be put on probation, except during the first semester of

the freshman year.

Dismissal
Undergraduate students dismissed from the University under the following conditions:

- obtaining a cumulative GPA of less than 1.50 at the end of any semester except the first
semester of the freshman year;

- obtaining a cumulative GPA of less than 1.75 for two consecutive semesters except the first
semester of the freshman year;

- obtaining a cumulative GPA of less than 2.00 for four consecutive semesters except for the
first semester of the freshman year.

However, in certain cases, the President, in consideration of a student’s potential to improve
his/her academic performance and eventually graduate, may grant special permission for the

student to carry on his/her studies at the University on probation condition.



Honors System
The University, wishing to provide recognition to exceptional students, has established
an Honors System. Undergraduate students are given awards for achievement measurable in

grades beginning with semester grades and ending with cumulative grades until graduation.

Graduation with Honors
Undergraduate students maintaining a high scholastic average are eligible for

graduation with the following Honors:

Summa Cum Laude Cumulative GPA 3.80-4.00
Magna Cum Laude Cumulative GPA 3.50-3.79
Cum Laude Cumulative GPA 3.25-3.49

Requirements for Graduation with Honors

- Have fulfiled all the requirements for graduation within 4 years (5 years for
Architecture).

- Have not been placed on probation in any condition.

- Have not received a grade lower than “C” for any course.

- Transfer students must have taken all the third and fourth year courses (or 72 credits)
at Assumption University.

- Students who have graduated with a cumulative GPA of 3.25 or higher, regardless of
a grade lower than “C” or “U” for non-credit courses, or those who completed all requirements
within 5 years of study for all 4-year undergraduate programs; and within 6 years for the
Architecture program, are entitled to obtain an Award of Academic Excellence.

Special Honors and Awards

Students are given distinctions for their performance for a semester or an academic
year as listed below:

- A Special Certificate of Honors from the University Council for those who obtain a 4.00
GPA for any academic year;

- A Special Certificate of Honors from the President of the University to all students who
fall within the GPA range of 3.00-3.99 for any academic year;

- Students who obtain a GPA of 3.25 or above at the end of each semester will have

their names published in the Academic List Honors.



Condition:
-15 credits / semester required except for final semester

-Grades must be “C” or higher

Examination Regulations
Student ID card must be checked before allowing students to enter the examination
room. Students holding expired ID card must be instructed to obtain “a one — subject temporary
ID card” at the Office of Registrar. Please note that students are expected to be aware of the
regulation as well as their ID card’s expiry date, and as such, irrespective of their reasons, must

renew their ID cards prior to the examination period.

Ten minutes late examination:

Students arriving their examination room after the first 10 minutes of examination will
not be allowed to enter examination room; instead they must be instructed to contact Director of
Examination at the Office of Administrative Affairs for written permission.

No unauthorized materials on examination desks, nearby desks/chairs: any dictionaries,
calculators, and notes found in the pencil boxes/ pockets, on the desks, nearby desks or chairs

would subject students to the University’s cheating disciplinary actions.

No communication devices and smart watch in the examination rooms:
- Mobile phones, smart watch, and personal digital assistance should not be placed on
the desk, nearby desk or chairs irrespective of reasons. They could, for the time being, be

placed under students’ chairs/desks provided that they are turned off.

No Examination at Wrong Campus:
- Students will not be permitted to take examinations at “wrong campus” and will hence,

be considered as “absent” from the exam.

DO NOT / not allowed to:
- Leave exam room during the first 30 minutes
- Leave exam room without surrendering your signature
- Communicate to other students in exam room
- Take any question papers out of the exam room

- Visit the rest room during the exam time



- Remain in the hallway/corridor while the exams are in progress

DO / allowed to:
- Students are allowed to be only 10 minutes late
- Non programmable calculators are allowed

- Place wallets and mobile phones under your own seat

Remark:

Violation on any regulations is considered as cheating

Cheating considerations: any kinds of note on papers, note on rulers, note on body,
place under exam paper, place inside pencil box, place inside shirt/trouser/skirt, place under

desk/chair, etc.

Examination Time Conflict

Students are strongly recommended to make sure that they do not have any
examination time conflict in any semester. Only graduating students are allowed for
examination time conflict in their final semester without an approval. For non-graduating
students, they are required to seek approval from the Dean before their registration. The Dean
of Albert Laurence School of Communication Arts will approve in case of:

Graduating student (at least within the academic year)

Conflict with English courses

Conflict with courses that offered once a year

Campus conflict

Examination Time Conflict Procedures
1. Obtain the approval signature from dean or appointed person
2. Submit the signed petition at the Office of University Registrar
Submission period: Within the first three weeks of any semester (15 working days). If
a student submits a petition later than this date, they would have to submit their request to

Deputy Vice President for Academic Affairs for approval only.

Late Examination

1. No Late Examinations during Summer Session
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Students who fail to appear for mid-term and/or final examinations of the subject(s) enrolled in
summer session, irrespective of their personal reasons, will not be allowed to take late and will
be required to withdraw from the subject(s).

2. No Examination at Wrong Campus

Effective Mid-term examination semester 2/2002, irrespective of reasons, students will
not be permitted to take examinations at “wrong campus” and will hence, be considered as
“absent” from the exam.

To avoid such a mistake, students are required to carefully check their examination

schedules as well as the designated locations and be at the premise on time.

Other
Law on Smoking
Public Health Ministry’s law prohibits smoking cigarettes in public areas. As an
educational institution, Assumption University also recognizes the additional responsibility of
raising awareness of all health issues associated with smoking and of establishing within its
own community the fundamental premise that smoke-free is the norm.
Assumption University Huamak and Suvarnabhumi Campuses are “non-smoking” areas.

However, smoking cigarettes is acceptable in areas where the smoking sign is posted.

Violation of Smoking:

1. University personnel and/or student caught violating the aforementioned law by
smoking cigarettes in the undesignated areas, will be subjected to a 2,000 baht maximum fine
as stated by the law.

2. The Vice president for Administrative Affairs and the Vice President for Student
Affairs or other persons authorized are empowered to fine any personnel and/or student

violating the above law.
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ADVISING SYSTEM

To assist students in attaining their academic goal during their study in Albert Laurence
School of Communication Arts, Assumption University has set up the student advising system

as follows:

Prior to the first semester

On the entrance interview day, the students have to fill up the student record form,
meet up with the lecturers to obtain some general information guidance. Once they are officially
accepted by the Albert Laurence School of Communication Arts, students will have to meet up

with advisors as follows:

During the semester

Every student has to meet an advisor at least once in each semester. Students should
make an appointment to meet up with their advisor to seek advice regarding life in general,
study problems, study plan and etc. However, they can also meet their advisors at the Albert
Laurence School of Communication Arts office without having prior appointment during the
regularly reserved advising schedule. Students can check their advisors’ schedule at CA office.

Before students carry out their online pre-registration, they must officially meet advisors
in advising period or advising day. Students are recommended to come and discuss the status
of their academic performance such as G.P.A, credits completed, and the study plan for the
next semester approximately two weeks prior to their pre-registration online period. This is to
ensure that the students check examination time conflicts and prerequisites before they pre-

register courses online.

Materials which students need to bring for advising:

1. Student Manual

2. Study Plan

3. Unofficial Transcript

After meeting the advisor, students must pre-register online according to the designated
time and date provided by Registrar office. Students must make sure that students get
registration approval from advisors. Students can check the date and time of registration
approval and advising period from CA office, CA website (www.ca.au.edu), and/or registrar

office announcement.
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http://www.ca.au.edu/

In the case of students cannot attend the registration approval in advising period,
students must make an appointment and meet advisor before the registration approval and
advising period to get advice and approval for registration. If students fail to follow the
statement mentioned above, the pre-registered courses will be deleted and students have to

add their courses during the “adding” period and/or the last period of pre-registration.

13



CONCENTRATIONS

CCC students must select a concentration in the concentration areas provided below.

The total credits of concentration courses are 27 credits. There are two options which

students can choose.

1. Students can select seven concentration courses (21 credits) from their chosen
concentration and select two concentration courses (6 credits) from any concentration of the
CCC program upon completion of the prerequisites (if any). The passing grade for these

subjects ranges from “A” to “D”.

2. Students can select nine courses (27 credits) from any concentration courses. The

passing grade for these subjects ranges from “A” to “D”.

® Concentration in Advertising and Brand Communication
Professions for graduates from Advertising and Brand Communication are
entrepreneurs and managers in advertising and brand communication industry, brand
owner/startup, brand manager/strategist, advertising/marketing/brand communication
strategic planner, account executive/account manager/account director, media
planner/media buyer, art director/copywriter/creative director, sales executive/sales
manager/key account manager, customer relations manager,

advertising/marketing/brand researcher.

® Concentration in Digital Media Communication
Professions for graduates from Digital Media Communication are entrepreneurs and
managers in digital media communication industry, interactive production,
communications planner and designer, game creative, website designer, film and
documentary production, producer, director, cameraman, and scriptwriter, program

creative and producers.
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® Concentration in Image Management and Public Relations

Professions for graduates from Image Management and Public Relations are
entrepreneurs and managers in public relations and image management industry,
strategic communicator, communication specialist, communication planner, reputation
management specialist, publicity manager, press agent, lobbyist, corporate public affairs
specialist, development officer, fundraiser, media relations specialist, news writer, and

communication researcher.

Concentration in Innovative Gamification and Content Management
Professions for graduates from Innovative Gamification and Content Management are
entrepreneurs and managers in innovative gamification and content management

industry, game streamers, content creators, influencers.

Concentration in Live Event Creation and Management

Professions for graduates from Live Event Creation and Management are entrepreneurs
and managers in live event creation and management industry, event manager, talent
agent, conference organizer, project manager, event production and performing arts,

production member or coordinator.
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CRITERIA FOR PETITION SUBMISSION

Students who have queries which must be approved by the School such as having

examination conflict and having exceeding credits limits, they must follow the following steps.

Students must

(1) Pick up the petition form at the Office of the University Registrar.

(2) Fill out the petition form.

(3) Attach the most updated unofficial transcript or a photocopy of it.

(4) Submit the petition form to the School for approval.

Remark:

Every petition must be written in blue ink only. It must also be clean and clear of any

erased marks. The School will reject any petition that does not meet the above requirements.

One petition form can only be used for one query and for one subject only. For students who

have several requests or one request for several courses, he/she must submit separate

petitions for each request/course.

Students who have other queries such as requesting for a certification, requesting for

an unofficial/ official transcript, requesting for a recommendation letter and etc., they must

follow the steps declared by the Office of the University Registrar. Students can check for

further information at http://www.au.edu/petition-online.html and see the Registrar officers during

the office hours shown below.

Office Hours of the Office of the University Registrar

Huamak Campus

Suvarnnabhumi Campus

P Building, 1° floor

St. Michael’s hall, SM 116

Tel. 02-300-4543-62 ext. 3507-8, 3513, 3520

Tel. 02-723-2222 ext. 2627-9

From Monday to Friday: 08.30 — 17.00 hrs. (The office is closed at 12.00 — 13.00 hrs.)

16



http://www.au.edu/petition-online.html

NATURE OF QUERY
Adding

To add the School course(s), all students are required to submit a petition form and
follow the following steps.

1. Check examination time conflicts and prerequisites.

2. Attend the first class to meet a course lecturer.

3. Ask for an approval from the course lecturer and the chairperson (or dean) to add the
course. If they approve, obtain their signatures in the petition form.

4. Submit the signed petition form at the Office of University Registrar.

To add the non-School course(s), students can add the course without obtaining the
School approval. Students are required to check with the course lecturer for the requirement of

other faculties.

Submission period: Within the university adding period (first two weeks of regular

semester or one week for summer semester)

Exceeding Credits Limit (Not possible unless graduating status)
For normal course load, students and graduating students are allowed a maximum of
22 credits per semester. Probation students are allowed a maximum of 13 credits, and

graduating students with probation are allowed a maximum of 16 credits.

Communication Arts Students Maximum Normal Credit Load

Students with GPA 2.00 — 4.00 22 Credits
(According to study plan)

Students with GPA 1.99 and below 13 Credits
Graduating Students with GPA 2.00 — 4.00 22 Credits
Graduating Students with GPA 1.99 and below 16 Credits

In summer, students are allowed a maximum of 6 credits per semester. Probation

students are allowed a maximum of 3 credits

The link for online petitions: https://registrar.au.edu/online-petition/
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Incomplete Pre-Requisite(s)
Students have to complete all pre-requisites before taking any advanced courses. This

rule is enforced with no exception for all courses.

Section Change

To change a section of the School course(s), students are allowed to change sections
after registration only when it is due to an inconvenience caused by the School such as change
of class schedule resulting in a conflicting schedule. The process is as follows.

1. Use a petition form to change a section.

2. Ask for an approval from the course lecturer to change a section. If the course

lecturer approves, obtain the course lecturer’s signature in the petition form.
3. Meet an advisor. Obtain the advisor’s signature in the petition form.

4. Submit the signed petition form at the Office of University Registrar.

To change a section of the non-School course(s), students can change a section
without obtaining the School approval. Students are required to meet the course lecturer to get

an approval.

Submission period: Within the university adding period (first two weeks of regular

semester or one week for summer semester)

Examination Time Conflict

Students are strongly recommended to make sure that they do not have any
examination time conflict in any semester. Only graduating students are allowed for
examination time conflict in their final semester without an approval. For non-graduating
students, they are required to seek approval from the Dean before their registration.
In addition, Dean of Albert Laurence School of Communication Arts will be approved in case of:

- Graduating student (at least within the academic year).

- Conflict with English courses.

- Conflict with courses that offered once a year.

- Campus conflict.

Examination Time Conflict Process:

1. Obtain the approval signature from dean or appointed person.

18



2. Submit the signed petition at the Office of University Registrar.

Submission period: Within the first three weeks of any semester (15 working days). If

a student submits a petition later than this date they would have to submit their request to

Deputy Vice President for Academic Affairs for approval only.

Transfer and Re-Enter

Students are allowed to transfer to other faculties. However, the time frame and

requirements would depend on the faculty to which the student wants to transfer.

Students are to observe the faculty announcement board for the requirements of re-

enter. The period is offered only once per semester.

Submission period: Check the faculty announcement board

Procedure:

1.

2
3.
4

Obtain the advisor’s signature in the petition.
Obtain the approval signature from dean or appointed person(s).
Submit the course descriptions from other faculties or universities.

Submit the signed petition at the Office of University Registrar.

Remarks: Students can always petition for other requests, i.e. request to see the

examination paper or request for grade clarification. However, they should be aware that each

nature of request requires different periods of time to attend to. Therefore, they should allow

sufficient time for the authorized person(s) to process their request. Moreover, students must

always give their contact information (mobile phone number or email address) in their petitions.
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CURRICULUM STRUCTURE

Number of credits: 130 Credits

Duration of Study

Students must complete all the requirements for the degree in a maximum of 8 years.

Curriculum Structure

Total number of credits 130 Credits

A. General Education Courses 30 Credits
Language Courses 14 Credits
Social Science Courses 9 Credits
Humanities Courses 2 Credits
Science and Mathematics Courses 5 Credits

B. Specialized Courses 94 Credits
Core Courses 36 Credits
Major Required Courses 31 Credits
Concentration Courses 27 Credits

C. Free Elective Courses 6 Credits

Course Code

Course code has the following meanings.

Letters

AD

BEC
CDI
BBA
BG/GE
CA

DM
ELE

GDC
LV
PR

Advertising and Brand Communication Courses
Art and Design Courses

Business Economics Courses

Digital Imagery Courses

Business Administration Courses

General Education Courses

Communication Arts Courses

Digital Media Communication Courses

English Language Courses

Innovative Gamification and Content Management Courses
Graphic Design Courses

Live Event Creation and Management Courses

Image Management and Public Relations Courses
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Numbers

First number Year of Study

Second number Group of Courses
Third number Series of Courses
Fourth number Series of Courses

Courses

A. General Education Courses

Language Courses 14 Credits
Students must study ELE1001 (3 credits), ELE 1002 (3 credits), ELE 2000 (3 credits) and ELE 2001

(3 credits) and can choose other courses listed below to complete 14 credits.

**ELE 1001 Communicative English | 3 (2-3-6)

**ELE 1002 Communicative English Il 3 (2-3-6)

**ELE 2000 Academic English 3 (2-3-6)

**ELE 2001 Advanced Academic English 3 (2-3-6)

GE 1403 Thai Language for Professional Communication 3 (3-0-6) (For Thai students)

GE 1409 Thai Language for Intercultural Communication 3 (3-0-6) (For Non-Thai students)
GE 1410 Thai for Professional Communication 2 (2-0-4) (For Thai students)

or GE 1411 Thai Language for Multicultural Communication 2 (2-0-4) (For Non-Thai students)
or GE 1412 Introductory Thai Usage 2 (2-0-4) (For Thai students from

International Program)

GE 1413 Introduction to Korean Language and K-pop Culture 3 (3-0-6)
GE 1414 Introduction to Spanish Language and Culture 3 (3-0-6)
GE 1415 Storytelling and Presentation Skills in English 3 (3-0-6)
GE 3401 Public Speaking in Thai 3 (3-0-6)

Social Science Courses 9 Credits

Students must study GE 2202 (3 credits) and can choose other courses listed below to complete

9 credits.

**GE 2202 Ethics 3 (3-0-6)
AD 3280 Inspiration, Lifestyles and Popular Culture 3 (2-2-5)
ADX 1101 Art and Design Appreciation 3 (0-6-3)
ADX 1240 Artist Studio (Painting and Rendering) 3 (1-4-4)
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ADX 1303 Design Communication

ADX 1304 Design Fundamental

BBA 1004 Essential Marketing for Entrepreneurs
BBA 1005 Essential Finance for Entrepreneurs
BBA 1006 Essential Economics for Entrepreneurs
BBA 1010 Design Thinking in Business

BBA 1012 Entrepreneurial Marketing

BBA 1020 Design Thinking Essentials

BBA 1021 Design Thinking Workshop

BBA 1022 Building CEO and Leadership Essentials
BBA 1023 Building CEO and Leadership Workshop
BBA 1024 Entrepreneurial Marketing Essentials
BBA 1025 Entrepreneurial Marketing Workshop

CA 1110 Art and Beauty of Living

EG 1001 Digital Literacy

FT 1003 Food Factory Explore Trip (Special course)
FT 2004 Drinkology : The Art of drinking

FT 2005 Food Zodiac

GE 1204 Physical Education

GE 1205 ASEAN Ways

GE 1209 Psychology Application in Daily Life

GE 2207 Sport, Health and Wellness Development
GE 2209 The Power of Personality in Leadership
GE 2210 Love and Art of Living

GE 2212 Exotic Thai Food and Crafts

GE 2213 Thai Market Vendor Exposure

ITX 2004 Ul/UX Design and Prototyping

ITX 2005 Design Thinking

ITX 4502 Tech Startup

LLB 1501 Business Law

LLB 1502 Fundamentals of Tax Law

LLB 4540 International Business Law and Start-Up Business
LLB 4806 Business and Human Rights

MB 2531 Music Business

1 (1-0-2)
2 (2-0-4)
1 (1-0-2)
2 (2-0-4)
1 (1-0-2)
3 (2-2-5)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
1 (0-2-1)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)
3 (3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
( )

3
3
3
3
3
3
3
3
3 (3-0-6
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NGE 0110 First Aid and Basic Life Support

3 (3-0-6) For Non-Nurse

NGE 0111 Innovative Media and Project Influencing Health Risk Behavior 3 (3-0-6) For Non-Nurse

Humanities Courses 2 Credits

Students can choose the courses listed below to complete 2 credits.

ADX 1102 Design Culture Exposure

ADX 1140 Journey for Urban Art and Culture Exploration

FT 2003A Foods Changing the World (Part A)
FT 2003B Foods Changing the World (Part B)
GE 1104 Thai Historical Perspectives

GE 1107 Perspectives in Politics and Economy
GE 2102 Human Heritage and Globalization
GE 2103 Art of Reasoning

GE 2110 Human Civilizations and Global Citizens
MU 1002 Pop Music Appreciation

MU 1231 History and Literature of Music

MU 3602 Music Therapy

MU 4223 Music in Human Life

Science and Mathematics Courses 5 Credits

2 (0-4-4)
3 (3-0-6)
2 (2-0-4)
1 (1-0-2)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
2 (2-0-4)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

Students can choose the courses listed below to complete 5 credits.

BBA 1007 Data Analytics for Entrepreneurs
BBA 1013 Entrepreneurial Finance

BBA 1014 The Art of Data for Business

BBA 1026 Entrepreneurial Finance Essentials
BBA 1027 Entrepreneurial Finance Workshop
BBA 1028 The Art of Data Essentials

BBA 1029 The Art of Data Workshop

CA 1201 Creative Photography

CSX 3001 Fundamentals of Computer Programming

EG 1002 Application Design for Everyone Literacy

EG 1003 Introduction to Internet of Things (loTs) Literacy

EG 1004 Artificial Intelligence for beginners

23



EG 1005 3D Modelling and 3D Printing Technology 3 (3-0-6
FT 1004A Food-Agri-Bio Tech Trend Update (Part A) 2 (2-0-4
FT 1004B Food-Agri-Bio Tech Trend Update (Part B) 1 (1-0-2

FT 1005 Sustainability and Circular Living 3
GE 1302 Ecology and Sustainability 3
GE 1303 Science for Sustainable Future 2
GE 2304 Lifestyles and Sustainability in Dynamic World 3
ITX 3002 Introduction to Information Technology 3

B. Specialized Courses:
Core Courses 36 Credits
AAD 2008 Digital Photography
AAD 3012 Thai Art and Culture
CA 1100 Introduction to Human Communication
CA 1101 Introduction to Strategic Communication
CA 1102 Introduction to Creative Communication
CA 1103 Introduction to Computer Graphic Design
CA 1104 Creative Production Management
CA 1105 Introduction to Innovative Business
and Sustainable Communication
CA 2102 Introduction to Marketing Communication
CA 2110 Media Literacy and Ethical Concerns
CA 2120 Interactive and Digital Platform Design
CA 2130 Communication Arts Research and Tools
Major Required Courses 31 Credits
CA 2100 Psychology and Persuasion in Communication
CA 2101 Presentation and Public Speaking
CA 3100 Consumer Insight and Tools
CA 3101 Strategic Brand Communication
CA 3102 Media Planning
CA 3110 Storytelling for Creative Communication
CA 3111 Creative Entrepreneurial Project Management
CA 3113 Aesthetic Taste for Creative Communication

CA 3120 Entrepreneurial Principles and Practices

3 (2-2-5)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (2-2-5)
3 (2-2-5)
3 (3-0-6)

3 (2-2-5)
3 (3-0-6)
3 (2-2-5)
3 (3-0-6)
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for Communication Arts

CA 3130 Creative Commercial Communication 1 (160 hours)
Internship

CA 4100 Creative Commercial Communication 3 (2-2-5)
Workshop

Concentration Courses 27 Credits

Concentration in Advertising and Brand Communication

AD 3200 Strategic Integrated Marketing 3 (3-0-6)
Communication Planning

AD 3201 Data-driven Communication and 3 (2-2-5)
Advertising Research

AD 3202 Customer Journey, Branded Experience 3 (3-0-6)
and Relationship

AD 3203 Idea Generation for Creative Communication 3 (2-2-5)

AD 4200 Innovative Brand Communication 3 (3-0-6)

AD 4201 Media Synergy and Content Design 3 (2-2-5)

AD 4202 Advertising and Brand Communication Workshop 3 (2-2-5)

Concentration in Digital Media Communication

DM 3200 Media Context Analysis in the Digital Age 3 (3-0-6)

DM 3201 Digital Content Resource Management 3 (2-2-5)

DM 3202 Story Development in Digital Motion Picture 3 (2-2-5)

DM 3203 Aesthetics of Narrative and Motion Design 3 (2-2-5)

DM 4200 Rhythm of Narration 3 (2-2-5)

DM 4201 User Experience Design 3 (2-2-5)

DM 4202 Digital Media Communication Workshop 3 (2-2-5)

Concentration in Image Management and Public Relations

PR 3240 Public Relations Planning for Enterprise
And Entrepreneurs

PR 3241 Experiential Event Management for
Stakeholder Relations

PR 3242Influencer Relations in Digital Context

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

PR 3243Content Creation in Public Relations Writing 3 (2-2-5)
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PR 4240 Intercultural and International Communication
in Global Market
PR 4241 Crisis Communication and
Reputation Management
PR 4242 Image Management and Public Relations
Workshop

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

Concentration in Innovative Gamification and Content Management

AD 3281 Micro Influencer Communication Strategy
DM 4201 User Experience Design
IG 3200 Applied Gamification

IG 3201 Creative Innovation

IG 4200 Innovative Gamification and Content Management

Workshop
LV 3283 Special Event and Festival Management
PR 3282 Personal Branding and Image Management

Concentration in Live Event Creation and Management

LV 3301 Script Analysis and Creation for Live Performance

LV 3302 Acting Skills Training for Live Performance
LV 3212 Art Direction for Live Performance

LV 3213 Stage Management for Live Performance
LV 4210 Project Management for Live Performance

LV 4211 Persuasive Marketing for Live Performance

3 (2-2-5)
3 (2-2-5)
3 (3-0-6)
3 (3-0-6)
3 (2-2-5)

3 (2-2-5)
3 (2-2-5)

3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)

LV 4212 Live Event Creation and Management Workshop 3 (2-2-5)

Students can choose two concentration courses of 6 credits from any

concentration of the Albert Laurence School of Communication Arts

upon completion of the prerequisites (if any).

AD 3260-64 Selected Topics in Advertising and
Brand Communication Concepts

AD 3270-74 Selected Topics in Advertising and
Brand Communication Practices

AD 3275-84 Selected Topics in Marketing

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)
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Communication Technology Practices

DM 3260-64 Selected Topics in Digital Media 3 (3-0-6)
Communication Concepts

DM 3270-74 Selected Topics in Digital Media 3 (2-2-5)
Communication Practices

PR 3260-64 Selected Topics in Image Management 3 (3-0-6)
and Public Relations Concepts

PR 3270-74 Selected Topics in Image Management 3 (2-2-5)
and Public Relations Practices

IG 3260-64 Selected Topics in Innovative Gamification 3 (3-0-6)
and Content Management Concepts

IG 3270-74 Selected Topics in Innovative Gamification 3 (2-2-5)
and Content Management Practices

LV 3260-64 Selected Topics in Live Event Creation 3 (3-0-6)
and Management Concepts

LV 3270-74 Selected Topics in Live Event Creation 3 (2-2-5)
and Management Practices

C. Free Elective Courses 6 Credits
Students can take free elective courses of 6 credits from the Albert Laurence
School of Communication Arts or any faculty in Assumption University upon

completion of the prerequisites (if any).

AD 3280 Inspiration, Lifestyles and Popular Culture 3(2-2-5)
AD 3281 Micro Influencer Communication Strategy 3 (2-2-5)
AD 3283 Brand Identity Design 3 (2-2-5)
AD 3284 Presentation Design for Pitching 3 (2-2-5)
CA 1110 Art and Beauty of Living 3 (2-2-5)
CDI 3270-74 Selected Topics in Digital Imagery Practices 3 (2-2-5)
DM 3280 Digital Art in Data Visualization 3 (2-2-5)
DM 3281 Arts of Cinematography 3 (2-2-5)
DM 3282 Live Streaming Media 3 (2-2-5)
DM 3283 Online Application Design 3 (2-2-5)
DM 3284 Innovative Digital Technology and 3 (2-2-5)
Business Applications
DM 3285 Sound Design for Communication 3 (2-2-5)

27



IG 3280 E-sport Business Management
IG 3281 Content Creation for Game Streaming
IG 3282 Introduction to Animation and Game

3(

3(

3(
GDC 3270-74 Selected Topics in Graphic Design Practices 3 (2-2-5

3(

3(

3(

LV 3280 Costume, Make-up and Styling 2-2-5
LV 3281 Acting Skills Training for Personality Development 2-2-5
LV 3282 Set-props Design and Production 2-2-5
LV 3283 Special Event and Festival Management 3 (2-2-5
LV 3284 Acting for Camera and Live Performance 3 (2-2-5)
PR 3280 Data-based Content Strategy 3 (2-2-5)
PR 3281 Public Relations Tools and Activities 3 (3-0-6)
PR 3282 Personal Branding and Image Management 3 (2-2-5)
PR 3283 Corporate Image and Social Enterprise 3 (3-0-6)
PR 3284 Current Trends Analysis for Public Relations 3 (2-2-5)
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First Semester
Course Code
AAD 2008
ELE 1001
CA 1100
CA 1101
CA 1104

Study Plan

First Year

Course Title

Digital Photography

Communicative English |

Introduction to Human Communication
Introduction to Strategic Communication

Creative Production Management

General Education Course

Second Semester
Course Code
CA 1102
CA 1103
CA 1105

ELE 1002

Course Title

Introduction to Creative Communication
Introduction to Computer Graphic Design
Introduction to Innovative Business

and Sustainable Communication

Communicative English Il

General Education Course

General Education Course

First Semester
Course Code
CA 2100
CA 2102
CA 2120
ELE 2000

Second Year

Course Title

Psychology and Persuasion in Communication
Introduction to Marketing Communication
Interactive and Digital Platform Design

Academic English

General Education Course

General Education Course

Second Semester

Course Code

AAD 3012

Course Title

Thai Art and Culture

Credits

3 (3-0-6)
3 (2-2-5)
3 (3-0-6)

3 (2-3-6)

X (X-X-X)
X (X-X-X)

Credits
3 (3-0-6)
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ELE 2001
CA 2101
CA 2110
CA 2130

Advanced Academic English
Presentation and Public Speaking
Media Literacy and Ethical Concerns

Communication Arts Research and Tools

General Education Course

First Semester
Course Code
CA 3100
CA 3101
CA 3102
CA 3110
CA 3113
GE 2202

Second Semester
Course Code
CA 3111
CA 3120

Third Year

Course Title

Consumer Insights and Tools

Strategic Brand Communication

Media Planning

Storytelling for Creative Communication
Aesthetic Taste for Creative Communication

Ethics

Course Title
Creative Entrepreneurial Project Management
Entrepreneurial Principles and Practices

for Communication Arts

General Education Course

Concentration Course

Concentration Course

Concentration Course

Summer Session

Course Code

CA3130

Course Title
Creative Commercial Communication

Internship

Credits

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (2-2-5)
3 (2-2-5)
3 (3-0-6)

Credits
3 (2-2-5)
3 (3-0-6)

3 (2-2-5)
3 (2-2-5)
3 (2-2-5)

Credits

1 (160 hrs)
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Fourth Year
First Semester
Course Code Course Title
For Advertising and Brand Communication Concentration
AD 4202 Advertising and Brand Communication Workshop
For Digital Media Communication Concentration
DM 4202 Digital Media Communication Workshop
For Image Management and Public Relations Concentration
PR 4242 Image Management and Public Relations Workshop
For Innovative Gamification and Content Management Concentration
IG 4200 Innovative Gamification and Content Management
Workshop
For Live Event Creation and Management Concentration
LV 4211 Live Event Creation and Management Workshop
Concentration Course
Concentration Course
Concentration Course

Concentration Course

Second Semester
Course Code Course Title
CA 4100 Creative Commercial Communication Workshop
Concentration Course
Free Elective Course

Free Elective Course

Credits

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)

Credits

3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
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COURSE DESCRIPTION

General Education Courses
1. Language Courses
ELE 1001 Communicative English | 3 (2-3-6) Credits
English skills in listening, speaking, reading, and writing for efficient communication in
various contexts.
ELE 1001 MEBInnMAaN1THDET 1 3 (2-3-6) BkIANA
mmé’aﬂqmﬁamiéamiﬁmmiﬂo NINA NI wazmslow agsddse@nsanly

UIUNG9 )

ELE 1002 Communicative English Il 3 (2-3-6) Credits
Prerequisite: ELE 1001 Communicative English |

Communicative English using various language learning strategies, reinforcing listening,
speaking, reading, and writing skills through interactive activities in various contexts.
ELE 1002 Mu18IngEtian1TRaas 2 3 (2-3-6) ¥IETA
HiW’AJ”E’]: ELE 1001 ﬂﬁﬂﬁgdﬂQHLﬁaﬂﬁiéﬂﬁﬁi 1

mmé’aﬂqmﬁiamiéamﬂ@ ul%ﬂaqwfmsﬁ'uujmmem 9 LEIUNNBENTET% MILT8n

NNINY LLfﬂ$ﬂ’]§Wﬂ AHWNINTINNNIRS mﬂuu?uwﬁ% fNWRRIE

ELE 2000 Academic English 3 (2-3-6) Credits
Prerequisite: ELE 1002 Communicative English I

Academic English with a multidisciplinary approach, emphasizing high-level reading,
writing, listening, and speaking skills essential for effective learning at the university level.
ELE 2000 ABIDINOBIBIIBINT 3 (2-3-6) BHIANA
1_‘!3‘1/\1’3"1?’1: ELE 1002 ﬂ’]ﬂ:ﬂﬂi‘mﬂiﬂﬁﬂﬂ’ﬁéﬂﬁ’ﬁ 2

MEBINGHTITTINITULLERINGNNT lasuiurinsemsenn Wow W LLazw“mz@”ugd f

Fndudanisdnsluszauurangayat1ailszansA W

ELE 2001 Advanced Academic English 3 (2-3-6) Credits
Prerequisite: ELE 2000 Academic English

Advanced English for academic purposes with a multidisciplinary approach, emphasizing
critical and analytical thinking in reading, writing, listening, and speaking essential for effective

learning at the university level.
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ELE 2001 MFIDINYHBINBINITIG 3 (2-3-6) ¥ 28NA
UIWATN: ELE 2000 n#189n 93Ty
mmé“aﬂqm”ugoL%ﬁmmmwa%?ﬂmms WuNIAa Tazhludiuniseu msdu

tﬂlo 1< o e = L a a ' a a A
NNINY LL&Zﬂ'ﬁWﬂ@WﬁﬂLﬂ%ﬁ’]%iﬂﬂﬁiﬂﬂﬂ:ﬂluiz@]‘ﬂ&I‘VY]TY]El']’ﬂilaf;ﬂd&ll]iza‘ﬂﬁﬂﬁw

GE 1403 Thai Language for Professional Communication 3 (3-0-6) credits
(For Thai students)

Communication skills to enhance understanding by effective listening, reading, writing and public
speaking, information search for academic writing.

GE 1403 m¥ Ingiian1sdoans 3 (3-0-6) ¥k28NA
(FmLUnAn® Ine)

rinmemsFemaiaigsuaivanutiladisnisws mydw madou LLﬂZﬂ’]iWﬂ@l%ﬁ‘Q@J“Hu i

J32®NTAN miﬁuﬂfﬁagaLﬁamm%m%ﬁmmi

GE 1409 Thai Language for Intercultural Communication 3 (3-0-6) credits
(For Non-Thai students)

Basic Thai language for communication across different culture, basic listening and speaking Thai
in diverse context, Thai cultural and traditional background, ways of life, festivals and local culture
in different parts of Thailand, Thai culture for competent intercultural relations

GE 1409 mz Inziiamsiassseningimusssa 3 (3-0-6) B NA
(FMITLUNAN NG9 )

M noudasdudmIum o s IsERINTAusTY mswu@msﬂamm"lmmﬁaaﬁu‘luu‘%uw A
vsmfmmugﬁ%é’omd'ﬂ'@uuﬁﬁuLmzﬂmwrﬁ"lﬂal 0T7alne mﬂmaLLaz’J”@uuﬁﬁm{uﬁm&LuQﬁmﬂ

@199 vasdszinalng Jansn InaNaANUENNBEIZRINTABTITNDENIRANZEN

GE 1410 Thai for Profession Communication 2 (2-0-4) Credits
(Required course for Thai students)

Communication skills in Thai language in listening, speaking, reading, and writing, active
listening, comprehensive reading, analyze main idea and supporting details, write an article,
project and meeting minute, public speaking, special-occasion speeches
GE 1410 mu lngiianisiasnsiwdznzn 2 (2-0-4) Bw8na
Arusaudnsuunansn ne)

ﬁﬂﬂ:ﬂ’]iéaa’]‘iﬂ’]ﬂ’ﬂﬂﬂ VLGTLLT'I NNTNY ﬂ’]iwu@ nIaH LLazﬂ’]‘iLﬁﬂu ﬂ’]iﬂfdaﬂ’]\‘]@ﬁiﬁ] na
grmiaaadila AazAlanufmAQUAzfIBIENEANN MAToUUNANN 1aTINT LaLIIEY
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GE 1411 Thai Language for Multicultural Communication 2 (2-0-4) Credits
(Required course for non-Thai students)

Thai language for basic communication in multicultural social setting, integrative culture
perspective in listening and speaking on talk at work. Thai cultural and traditional patterns in each
professional setting, Thai ways of life, Thai ceremony, and festivals.

GE 1411 mml‘nmﬁamiﬁ'ami‘luwnﬁ'@uuﬁiw 2 (2-0-4) BH28NA
AIUIAUFRILINAN AT R)

mmvlmﬂLﬁaa@Tuéim%'umﬁamﬂuwgi’wuﬁﬁu MIYINNABENIAUTTININADMNT
wauazmMINslumvhau Jaussswusssraniiowneluudezununisndn 3083alng dazindiuag
IANavad ng

GE 1412 Introductory Thai Usage 2 (2-0-4) Credits
(Required course for Thai students from International Program)

Enhance listening and speaking skills in daily life, write and read Thai consonants, vowels,
tones, and grammar and create accurate basic sentences.
GE 1412 nslEmun Inaiiasdn 2 (2-0-4) B8nA
(3°1i’1u°'\1ﬂ°'uﬁm§'uﬁfﬂﬁﬂmvlwwé’ngmmmmﬁ)

giaEINInEEM I mawams inalufladszdnin madouuaznmasundysus sz
3aend uazhionsating mia%”waﬂsximmmvlwﬂLﬁaaﬁuﬁgﬂ@Tﬂa

GE 1413 Introduction to Korean Language and K-pop Culture 3 (3-0-6) credits
Basic communication skills in Korean language through learning primary conversation and
phrases, basic grammar and sentence structure, some sociocultural aspects related to the Korean
language. read and write simple phases.

GE 1413 MBILAIMIBSTINNNALL2IAW 3 (3-0-6) ¥in2aNA
o 4 A o a ak 1y & &
NNBENNIRDINILUDIAUNIWNNILIUUUNFUNBILRSIRNUI TN lassash mmmuazﬂnimwugﬁu

USUNNHRIAULRZIMNUTITUNALINUANEINRE NNTaWLazL T wIRa L9908

GE 1414 Introduction to Spanish Language and Culture 3 (3-0-6) credits
Understanding and learning Spanish pronunciation and accent, speaking and listening basic
Spanish conversations, a useful range of vocabulary and basic grammatical structures, real life

situation
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GE 1414 mMuuaziinssNatdwliiniaw 3 (3-0-6) BWIYNA
L%'yuj”l,l,au‘fﬂﬁ]miaaﬂﬁm I s lwA R % miwu@LLa:mSﬂwwauwmmm

AU ﬂs:Twﬁmaa‘s:@”uﬁ’lﬁ’wﬁuaﬂmoa%"’m"b TRl EIY ST mmmﬂumaaamummﬂu%?m?a

GE 1415 Storytelling and Presentation Skills in English 3 (3-0-6) credits
Mastering skills in telling stories and giving presentations in English to build confidence in
communication

GE 1415 finwenstasasuazmsinanatdwasissngs 3 (3-0-6) ¥i28NA

souifinsedg glumaidisasuszmaiiauaidunmmangmnaaiuaiianuiulalunisiems

GE 3401 Public Speaking in Thai 3 (3-0-6) credits
Basic knowledge and skills in communication in Thai, principles and techniques of effective
speaking, practical experience, and development of speakers' personality

GE 3401 msmmmwﬂws‘luﬁqu%u 3 (3-0-6) BIBNA
anwiuazrinuziugulumsldniulng wanmsuaznadimsyadiuszangam msindumsye

TWdszanSnw LLazmsw”wmqﬂﬁnmw

2. Social Science Courses
AD 3280 Inspiration, Lifestyles and Popular Culture 3 (2-2-5) Credits
Exploration of inspirations, lifestyles and popular culture from various perspectives, understanding
of how they affect creativity, marketing, consumers and communication.
AD 3280 ussiianate JUULLEIA uazIMWSIINRLN 3 (2-2-5) K28NA
msdmauntaanala luuudie uaziaussiuiisnanyuaesdngg mMyinTzianwadiida

mmﬁm‘%ﬁaa‘ssﬁ NIAKNTN Q'U%Iﬂﬂ LAZMIRORNY

ADX 1101 Art and Design Appreciation 3 (0 - 6 - 3) Credits
A study of art and design works throughout history from a range of places, time and culture
through discussions and experiential studies of art and design works in order for students to be
imbued in the valuable development of mankind's visual culture.

ADX 1101 s1waanuuuuazdalIany 3(0-6 - 3) BWIAWAR
msﬁﬂmﬁaﬂma:msaammu @I’]&Iﬁ’]@ﬁl%ﬂi‘;ﬁﬁﬂﬁ@lg ﬁ]’]ﬂ%ﬂ’]ﬂ%ﬂ’mﬁﬂ’]%ﬁ PAILINLAY
’Sl@u%ﬁii&l I@Uﬂ’]‘iﬁ%’]‘i’]'ﬂ na ’CiLﬂi’wﬁ( LLﬁltﬂ’]‘Sﬁmﬂﬂax‘]ﬂitﬁUﬂ’ﬁfﬁ"ﬂa\‘ld’]%ﬁaﬂt LLRENIIDBNLUY

4 v a 4 o o o '
Lﬁal% Lﬂ@]m’mmﬁusﬁﬂuwwuﬁﬂﬁ VBIVIAWDITY au‘ﬂsﬂﬂmﬂ’]
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ADX 1240 Artist Studio (Painting and Rendering) 3 (1-4-4)Credits
Essential concepts and techniques of freehand painting and interior presentation, emphasizing on
skills of using various media and techniques, ranging from landscape painting to two - dimensional
presentation to three-dimensional perspective for communicating ideas.

ADX 1240 adg@la@aiz (M352u19® waz NsuaasuULIIWaBNULY) 3 (1-4-4) Aiigna
LL‘WJﬂ’]’]Na@LLE\]Zmﬂﬁﬂ‘lﬁ%ﬁui’]%ﬂl@ﬂﬂ’l‘ﬁzuqUﬁ@T’JElﬁa LLN&ﬂ’WLLE‘T@]\‘]LL?IJ?IJ“IJQN’]”LLQBT’]LL‘]JUJ’]’]EJI%
Tosuiuurinuzlunsliadsdauaznadtans gasudmaszunedviaiionw miusasuuulu
snwme 2 96 aderiaionn 3 88 welflunisfesnsniuda

ADX 1303 Design Communication 3 (2-2-5) Credits
Essential methods of verbal and graphical presentation, emphasizing upon concepts and skills of
using various media and techniques, ranging from two-dimensional presentation to three-

dimensional modeling for communicating ideas.

ADX 1303 n1982&1391%a0nuy 3(2-2-5) BI8na
Aad Ao o o A a @ o A A Aad
’J‘Eﬂ’liﬂa’]ﬂfysluﬂ’]iLLﬁ@dLLUU I@]UL%%LL%’Jﬂ’J’WNﬂ@] ‘Ylf]‘lsl'g] LLE\]Z‘Y]ﬂHZI%ﬂ’]ﬂ’ELﬂiaGSJE]LLE‘IZﬂE‘]’Jﬁ@]’N‘5]

Ce

ugnsusaanuulusnEie 2 96 auds 3 96 e ltlunsiagnIanuae

3

ADX 1304 Design Fundamental 3(2-2-5) Credits
Introduction to the design principles that focus on basic understanding of the interrelationship
between form and function which leads to create attractive composition and practical design. This
class emphasizes on skills development, concept and practice, exploring through hand sketching,
drawing, and model making.

ADX 1304 nann1saanuuiiiasam 3(2-2-5) nrena
%é’nmiaammuLiﬁadﬁw,ﬂfumwLﬁﬁlﬁmqwﬁﬁugﬁua%ﬁdmmé’uw“’uﬁs‘swdwgﬂﬂidLLazmﬂ"ﬁmu
ﬁﬁvl,ﬂgjmiaammua%ﬁdaﬁﬁ 1009812 N URIBNULAZMT TN LA UM INaIM NNy

wwInNuAauazdJua dwnsnaseiiouaznsviniiagdiaes 3 46

BBA 1004 Essential Marketing for Entrepreneurs 2 (2- 0 - 4) Credits
Fundamental concepts of marketing, including ethical issues, challenges, trends, channels,

tools, platforms, and strategy formulation to implement and enhance marketing performance of

goods and services.

BBA 1004 mmmﬂﬁﬁi"nﬁuﬁ'm%'uQ’ﬂs:naums (2- 0 - 4) Krana
%ﬁ'ﬂmiﬁug’]mﬁmﬁummm@ FIUTINANIZYTITUUAZTILUITO Und Likw Tagnsg

A A & & o v A a
LAIDIND LWaaWaIN LLazﬂ'ﬁ'J'NLLNuﬂﬂﬂqﬂﬁﬂ'ﬁ@]ﬂW(ﬂ @laa@]ﬁ]uﬂ'ﬁﬂ'ﬂﬂﬂ‘i&ﬂqﬂ@ﬂ“ﬁ LNBLANN
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BBA 1005 Essential Finance for Entrepreneurs 2 (2-0-4) Credits
Fundamental financial issues and tools in conducting business and essential financial

issues including types and sources of capital raising, interest rate, loans, time value of money,

financial statements analysis, financial planning, and project decisions.

BBA 1005 msf?mﬁahtﬁuﬁm%’ué’ﬂiznaums 2 (2-0-4) K 28NA
ﬁrymLLa:Lﬂ’%iaoﬁamdms@uﬂfuﬁugwﬂumwﬁLﬁuqiﬁfﬂLLazﬂizLﬁumdmilﬁuﬁﬁm‘“@

s’mﬁaﬂi:mﬂLLaszdaﬁmmaomnﬁ'mu sasmaniiy Wug YadEIuaINIIN MIATZRIL

N9 % MIILNWNIINITIN LaznIaaFwlalulasaniy

BBA 1006 Essential Economics for Entrepreneurs 2 (2-0-4) Credits
Application of economic theories in business. Topics included cost-benefit analysis,
opportunity cost, demand and supply, competition and market structures, macroeconomic
indicators and policies
¢ o @ ) [ ] a
BBA 1006 LﬁsﬂgmamﬁmLﬂumwsuﬁﬂiznaums 2 (2-0-4) inI8NA
& a ¢ A a & A a x>
msﬂi:qn@mqwgLﬂiﬂgmammaiﬁugﬁm I@EIL%FJW]@SE]TU@Q&I (PIIN mium'}zv&@unu
LL&ZNal]iZIU“mi Fi’]LﬁElIE]ﬂ’]ﬁ qﬂaaﬁua:qﬂmu Iﬂﬁﬁwmsmiw”ml,amm@ ANDAIN @ﬁ%i’mmz

ulgungiasugiaunnie

BBA 1010 Design Thinking in Business 3 (3-0-6) Credits
Understanding design thinking as a method to solve customer pain points and offer innovative
solutions. Design thinking tools and phases are introduced. Innovation strategies and management
are discussed for the process to ensure the development or acquisition of new products,
processes, and innovation portfolios.

BBA 1010 nsAazsaanuuulugsne 3 (3-0-6) ¥ 28NA
'5'1UimﬁﬁwmuammLﬁﬁlalumzmumiﬁ@L"Tmaammuﬁﬂuﬁ%mnﬁﬁmmmad;j:u%‘[muaz
a‘?ﬁaaiiﬁLmeoLLﬂwlﬂmje] ﬁfﬂﬁﬂmﬁ]:vl,ﬁﬁﬂufmgumaumiﬁ(ﬂL%daaml,‘i_lml,a:m%iadﬁa TWHNa
ﬂﬂﬁ‘ﬁﬁuuf@miiuLm:miﬁ'@mﬂﬁaﬁﬂﬂg&msw“’wmﬁuﬁﬂ%aJ' m:mumma:m”@miuﬁ@auIﬁm{T
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BBA 1012 Entrepreneurial Marketing 3 (3-0-6) Credits

The course provides the fundamental knowledge of marketing for the business owner. The course

will be focused on customer centric, innovations, utilizations of the opportunity, value creation,
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personalization, sustainability and impactful marketing mixes that meets beyond customer
expectations by creating unique and creative marketing solutions to maximize the business growth
BBA 1012 n13aa10d13zNauny 3 (3-0-6) Bik28NA
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BBA 1020 Design Thinking Essentials 2 (2-0-4) Credits
Understanding design thinking as a method to solve customer pain points and offer innovative
solutions. Design thinking tools and phases are introduced. Innovation strategies and management
are discussed for the process to ensure the development or acquisition of new products,
processes, and innovation portfolios.
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BBA 1021 Design Thinking Workshop 1 (1-0-2) Credits
Application of design thinking methods on business problems such as the development or
acquisition of new products, processes, and innovation portfolios.
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BBA 1022 Building CEO and Leadership Essentials 2 (2-0-4) Credits
Developing leadership skills and capabilities to effectively deal with dynamic and diverse business
and organizational contexts. The course aims to introduce leadership approaches and train
students to exercise suitable leadership styles to drive innovation and growth.
BBA1022 asdilsznaud1anuain1saseilsesunssanisuIinmsuay 2 (2-0-4) U 2BNH
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BBA 1023 Building CEO and Leadership Workshop 1 (1-0-2) Credit

Application of leadership approaches to drive innovation and growth.
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BBA 1024 Entrepreneurial Marketing Essentials 2 (2-0-4) Credits
The course provides the fundamental knowledge of marketing for the business owner. The course
will be focused on customer centric, innovations, utilizations of the opportunity, value creation,
personalization, sustainability and impactful marketing mixes that meets beyond customer
expectations by creating unique and creative marketing solutions to maximize the business growth.
BBA 1024 AaId1AR28INMINa1adUENauN1s 2 (2-0-4) BiH28NA
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BBA 1025 Entrepreneurial Marketing Workshop 1 (1-0-2) Credits
Application of marketing concepts such as customer centric, value creation, personalization and
marketing mixes.
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CA1110 Art and Beauty pf Living 3 (2-2-5) Credits
A study of understanding Arts in relation with beauty of living and life appreciation through various
genres of Creative Arts; Visual Art, Music, Literature, Film and Performing Arts. Motivating
conversations about ideas, concepts, images, development of sensitivity. Exploration of feeling and
expression. To help enhancing integrated ideas, creativity, appreciation, and sharpening living
happiness.

CA1110 Aadzuazananialnn1Ia19EIa 3 (2-2-5) K28NA
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EG 1001 Digital Literacy 3 (3-0-6) Credits
Basic digital tools and digital skills for office environments, online collaboration, the Internet
including interworking and information security.

EG 1001 adLTn lauaznslaaana 3 (3-0-6) viu8nA
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FT 1003 Food Factory Explore Trip (Special course) 3 (3-0-6) Credits
Exclusive trip to visit popular food, dessert, or beverage factories. Understanding from the
production process to packaging and logistics.

FT 1003 ‘n'%ﬂLﬁﬂuﬁufsaaﬁ%qmaﬁﬁnssum‘ms (AaTANLA) 3 (3-0-6) “28NA
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FT 2004 Drinkology: The Art of drinking 3 (3-0-6) Credits
All about cocktails, soda, wine, beer, and other beverages; extraordinary range of materials,
making process, and packaging. How to drink and how to evaluate the taste of each beverage.
FT 2004 vinwzuazdadzlunsha 3 (3-0-6) Bib28NA
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FT 2005 Food Zodiac 3 (3-0-6) Credits
Identify your zodiac sign and lord of house elements. Zodiac and personality traits, food habits
and how it affects health. Foods to eat and to avoid based on zodiac signs and lord of house
elements.

FT 2005 81415 12 51@ 3 (3-0-6) ®ib28NA
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GE 1204 Physical Education 1(0-2-1) Credits
Improving physical fitness and psychomotor skills, creating unity among students, and developing
the sportive mind, sports injury precautions and prevention.

GE 1204 Wa@n® 1(0-2-1) WWIWNA
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GE 1205 ASEAN Ways 3 (3-0-6) Credits
Understanding ASEAN, valuing concepts of identity and diversity, connecting global and local
issues, relationship among ASEAN member states, importance of working with other nations to
overcome challenges, economic and resource policies, and practices, and practices to promote the
well-being of nations and individuals.
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GE 1209 Psychology Application in Daily Life 3 (3-0-6) Credits
Theories of psychology. sensations, perception, thoughts, motivation, stress and its effect on
human behaviors, responding to difficult life situation, EQ, AQ, SQ, Stress Management,
Resilience.

GE 1209 n131lszandanina luiialszd1in 3 (3-0-6) ¥i2aNa
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GE 2202 Ethics 3 (3-0-6) Credits
Teachings of major world religions, the role of conscience, self-development in the moral

arena, building self-esteem, self-knowledge, and good habits, distinguishing the right from the

wrong, doing the right and refraining from the wrong, attaining a more fulffilling life. Civil right and

duties.
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GE 2207 Sport, Health and Wellness Development 3 (3-0-6) Credits
Knowledge and understanding of sports, exercise, health promotion and fitness, principle of sport
spectating, selection of sport activities, nutrition, self-care for good health and wellness
development

GE 2207 iV §UATNUAZNITHAHW 3 (3-0-6) Bik28NA
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GE 2209 The Power of Personality in Leadership 3 (3-0-6) Credits
Improvement of one's self-confidence and self-esteem, think positively towards themselves.
effective communication skills, art of storytelling, team working, leadership characteristics,
interpersonal relationship skills, business etiquette required in profession and body language for
confident leadership

GE 2209 qﬂanmwﬁ'umﬁmﬁué’ﬁﬁ 3 (3-0-6) “1I8NA
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GE 2210 Love and Art of Living 3 (3-0-6) Credits
Self-exploration, understanding ways to improve self-esteem analyzing the real-life problems,
conflicts and stress, breaking the bad habits, power of growth mindset, designing thinking of their
future life a happy life, Manage time effectively, Win and influence others and key habits to build
relationship with others
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GE 2212 Exotic Thai Food and Crafts 3 (3-0-6) Credits
Thai food is a reflection of cultural identity, social norms, and historical traditions, a fusion of
Southeast Asian and Chinese food, the connection between culture food and society, Thai culture
of cooking and eating, Thai dining etiquette, the flavor balance of Thai dish, Thai street food,
regional delicacies.
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GE 2213 Thai Market Vendor Exposure 3 (3-0-6) Credits
Characteristics of Thai market vendor and their salient features, types of Thai market vendor, an
influence of Thai culture on market vendor, Thai lifestyles vendor in market, keys benefit of market
vendor to Thai society, idea for market vendor, Thai market vendor as a community affair,

GE 2213 aaadaunsdnaiing 3 (3-0-6) Bik28NA
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ITX 2004 UI/UX Design and Prototyping 3 (3-0-6) Credits
Overview of interactive systems, user capabilities, interface technology, design thinking process,
user stories and scenarios, wireframes and storyboards, prototyping, interaction design, usability
design and testing.

ITX 2004 M3aaNUUUKAZESNABLLLEINAARauazszaumsald 1591w 3 (3-0-6) nikaana
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ITX 2005 Design Thinking 3 (3-0-6) Credits

Overview of design process, problem interpretation, ideation, experimentation, solution discovery,

design thinking approach to develop products, services, or solutions for complex problems; design
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thinking methodology, techniques, and supporting tools.
ITX 2005 LW 2AALTIDANULIL 3 (3-0-6) W 2ANA
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ITX 4502 Tech Startup 3 (3-0-6) Credits
Overview of tech startup, innovations, design thinking, ideation, persona, user interface design,
UX/UI, lean startup, lean canvas, value propositions, UVP, agile manifesto, business modeling,
entrepreneurship, marketing, pitching, growth hacking, angel investors, venture capital.
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LLB 1501 Business Law 3 (3-0-6) Credits
Basic knowledge of business laws, the relation between laws and business, fundamental civil laws
and criminal laws, civil laws on persons, properties and fundamental intellectual property, juristic
acts, contracts, obligations, selected specific contracts which businesspersons should be aware of,
introduction to the law of electronic commerce and introduction to the law of international trade.
LLB 1501 NYUANLFIND 3 (3-0-6) ¥ 28NA
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LLB 1502 Fundamentals of Tax Law 3 (3-0-6) Credits
Principles, theories, policies, and planning of taxation. Regulations and collection methods of taxes
and duties as provided in the Taxation Code and other currently applicable statutes. For example,
the Revenue Code in respect of Personal income tax, Juristic person income tax, Value added tax,
including Specific business tax, etc.

LLB 1502 ﬁyug'mngﬁmslL?;mﬁ'umﬁa'ms 3 (3-0-6) ¥iw28Na
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LLB 4540 International Business Law and Start-Up Business 3 (3-0-6) Credits
An overview of international economic law and international business law. Its scope, definition,
framework, and correlation with national business law. Fundamental principles of international
trade law on both goods and services, global trend of trade liberalization, China’s and ASEAN’s
trade policy, and business opportunities for new entrepreneurs. Key features and regulations in
Thai civil and commercial code and business acts. Start up your business in Thailand, regulations
on domestic investment, and intellectual property rights as an intangible asset.
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LLB 4806 Business and Human Rights 3 (3-0-6) Credits
Concepts of business organizations’ roles toward society, and business problem issues affecting
human rights. Modern Slavery, Challenges of business practices, Enforcement of the UN
International Guiding Principles of Business and Human Rights.

LLB 4806 §3NIUALANDNBBTY 3 (3-0-6) “kI8NA
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MB 2531 Music Business 3 (3-0-6) Credits
Survey of the music industry, highlighting those areas where music and business intersect. Career
possibilities in the music industry, the development of business-related knowledge and skills
necessary for effectively maintaining a professional music career, the vocabulary and terminology
of the music industry, and the distinction between music and business at the corporate level

MB 2531 §3N9A%A3 3 (3-0-6) Bik2ANA
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NGE 0110 First Aid and Basic Life Support 3 (3-0-6) Credits
For Non-Nurse

Basic human structures and functions related to first aid including drug allergies; respiratory,
hematology, neurological, integumentary, musculoskeletal, and cardiovascular problems; and basic
life support, as well as first aid and basic life support practice
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NGE 0111 Innovative Media and Project Influencing Health Risk Behavior 3 (3-0-6) Credits
For Non-Nurse

An overview of current trends of the tobacco consumption and its epidemic, individual and public
impacts of tobacco and nicotine product use, principal health effects of both combustible and non-
combustible tobacco and nicotine products, factors affecting tobacco use among adolescents and
young adults, trends in tobacco industry marketing and tactics in promoting tobacco and nicotine
use, tobacco control policy, legal action, and tobacco endgame strategies, tobacco cessation
techniques, and tobacco control related innovative media and health education project design

NGE 0111 éa%i’mnﬁmmﬂmomsﬁﬁNa@iawqanssmﬁ'ﬂamaqmmw 3 (3-0-6) BikI8NA
(FmTunnEnEIRanAmE)
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aaﬂLmuimamuslﬁmmfﬁLﬁm"ﬂ”aoﬁ'umsmugwmgu
3. Humanities Courses

ADX 1102 Design Culture Exposure 2 (0- 4- 4) Credits

Exploration of design culture through physical exposure and experiencing of prestigious local and
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international award-wining design projects, participation in design-related events locally and
internationally

ADX 1102 M3t3au31z9Uszaun1saluas Imusssunsaanuuy 2 (1- 4 - 4) K28nN®
ﬂ’ﬁﬁﬂ%jﬁﬁl%ﬁii&lﬂﬂiﬂaﬂLL‘LI‘]_IBsi’]%ﬂizﬁUﬂ’]if]iﬂ’]‘iLtdllﬂ&I“Hlllﬂidﬂ’]iaaﬂLLUUﬁVLﬁ{UTN’JVQﬂ’ISLﬂ"”I
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ADX 1140 Journey for Urban Art and Culture Exploration 3 (3 -0 -6) Credits
A journey to experience on creative art and culture and trends in urban area regarding its
development and cumulative inheritances from various industries that drive multidimensional
movements in our contemporary design world varying from individual level to social level.

ADX 1140  n3lABNIOMBNITENTITANE IS 19aT3A il o 3(3-0-6) BHILNA
mmﬁumaLﬁaﬁwnﬁwmmwaai’@uuﬁﬁua%”’maﬁ@ﬂmﬁaaﬁa:ﬁaumuq@la’mmiuﬂszmﬂ
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JLAURIAY

FT 2003A Foods Changing the World (Part A) 2(2-0-4) Credits
The appreciation and connection of food as a cultural force. Revolution History through food and
drink. Social structure in dimension of consumption, food culture, food and conflict in world history
FT 2003A awwnstasulan (@ A) 2 (2-0-4) Krena
mm‘ﬁdwalwau%aaﬂmmmﬂugmzwé’omﬁwuﬁﬁu Uszifengainainsliariinemisuas
in3asdn mMIvslnaBedfuaslnsesionmesony Jausisnenms amsussanudandslu

Usziaeraslan

FT 2003B Foods Changing the World (Part B) 1(1-0-2)Credits
A challenge of food on health and sustainability. How the food system is broken. Industrial
farming, agricultural subsidies, and diminishing water supplies.

FT 2003B a1ssilaanlan (874 B) 1(1-0-2) ¥h28na
mmﬂ”’]mwaammsdaqmmwuazmmﬂiﬁ ﬁ% Sz‘]J‘]Ja’]%’ﬁa'&lﬁﬂWﬂVLﬁaﬂ’NVLS. ﬂ’]iﬁ’]W’]‘g&IL‘%\‘i
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GE 1104 Thai Historical Perspectives 3(3-0-6) Credits
The origin and evolution of the Thai race from prehistoric, and historical periods in the Sukhothai,
Ayudhaya. Thonburi. and Rattanakosin periods. culture and diversity of thoughts in current Thai

society. The implementation of the philosophy of Sufficiency Economy and other royal projects.
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GE 1104 iAanen19lszinaanszaslszindlng 3 (3-0-6) ¥ 28NA
anuduanusriiwnizesruma insanganeulszsiGmanitsgaglaris oysen suys uaz
Jaulnfund Jausrwuszananannaoniianufaludioy insadodgdu wsemaimnsjues
wssgianaifssuazlasinslunsznodiaug anld

GE 1107 Perspectives in Politics and Economy 3 (3-0-6) Credits
Political ideologies; human nature; social contract; political systems; monarchy; aristocracy;
democracy; communism; roles and responsibilities of government and citizen; political change,
social organization of property; economic value, capitalism, socialism

GE 1107 NAREN9LATHINILALNIILANDI 3 (3-0-6) Bib28NA
wwfaauduinguueIsing assgiauazmded, sysumdvesnyud, ssuuniaided, 115U
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GE 2102 Human Heritage and Globalization 3 (3-0-6) Credits
Development of human society, rise and fall of civilizations, achievements and heritages of
Western and Eastern civilizations since ancient times in order to understand their roots;
globalization impacts on modern societies; cross-cultural society.

GE 2102 asanuisansaziauazlanininn 3 (3-0-6) nBN@
2 ”@ummimaoﬁaﬂwugﬂﬁ MIAAUIZNTRNFRLVDIDNTLTITH ANNFUTUASNIANVDIBNTLDIIN
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GE 2103 Art of Reasoning 3 (3-0-6) Credits

Fundamental analysis of logical elements and rational applications for daily life emphasizing on

deductive and inductive methods of validity and fallacy.

GE 2103 @ailzn13lginama 3 (3-0-6) 1 28NA
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GE 2110 Human Civilizations and Global Citizens 2 (2-0-4) Credits

The development of human society, achievements, and heritages of Western and Eastern
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civilizations since ancient times in order to understand their roots; globalization impacts on modern
societies; cross-cultural society. It will help human beings to be aware of researching and
searching for information that connects the past and the present.

GE 2110 21785 3INARBETIGUAzNAlAN 2 (2-0-4) K 28NA
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MU 1002 Pop Music Appreciation 3 (3-0-6)Credits
Elements of popular music, developing an appreciation of the fine art and aesthetics of human
performances, and recognizing music through listening techniques.

MU 1002 §9AARENARAITINTNE 3 (3-0-6) B NA
aaﬁﬂixﬂawamu@?aﬁsﬁw msw”wmmmmu%wadﬁaﬂ: LL&zquﬂ%ﬂﬂ’l‘W‘Dax‘lﬂ’]iLLﬁ@I\‘}’UB\‘i
SJ‘I,#E'E]: LLAZN13IN LL%ﬂ@]u@]%‘ﬂ’]umﬂﬁﬂﬂ’ﬁﬂﬁ

MU 1231 History and Literature of Music 3 (3-0-6) Credits
Overview history and Literature of music from different periods with emphasis on stylistic traits and
theoretical concepts of the eras.

MU 1231 U520 A1aaAsuazIsImnIsuanas 3 (3-0-6) ¥i28Na
m‘V\muﬂs:fﬁmamimmmmmswma@um%‘luq@mﬁ'mm 9 Touiufisnsasoialasua: wwfa
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MU 3602 Music Therapy 3 (3-0-6)Credits
History of music therapy and how it works. Techniques used in the field, discipline's scientific
basis, theoretical applications and the ties between music and different therapeutic treatment.
MU 3602 Ana3111I0 3 (3-0-6) BiH28NA
Uirifanuduinvasausitiniausznslfauaiinga nefiedld Augrunainmenaasvas

§127377 MItszgndnIngEfuazanuFINuIERIveue Lz taInm e iuaned 19N

MU 4223 Music in Human Life 3 (3-0-6) Credits
Traditions, belief systems, and practices of world cultures with regards to music, comparative
study, and analysis of the music of contrasting ethnic groups in relation to different social contexts;

thematic musical styles in recordings along with traditional, religious, and cross-cultural issues in
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human life.

= aa & 1 a
MU 4223 ﬂum‘lummw@wﬂ 3 (3-0-6) “ik28NA
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4. Science and Mathematics Courses
BBA 1007 Data Analytics for Entrepreneurs 3 (2-2-5) Credits
Application of data analytics concept in business. The topics include data collection, data
preparation/cleansing, application of basic statistical methods to data analysis, result presentation,
and visualization.
BBA 1007 nMaztayad sl sznauNs 3 (2-2-5) BbEN@
msﬂi:qﬂ@i{ﬁé'nmﬁl,mwzﬁiagaLﬁalﬁ'l,u'gsﬁa ‘[mmﬁ?ammamqm 504 nafiudays mMIasua
LL&:ﬁ’]ﬂ’JW&Jﬁzﬂ’]@]fﬂHa miﬂixqﬂ@ﬂﬁ'ﬁ'mimoaﬁﬁLﬁaaﬁmﬁamﬁmﬁzﬁﬁaga LAZNNIWLEUD
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magalugmmu visualization

BBA 1013 Entrepreneurial Finance 3 (3-0-6) Credits
(for non-MSME students)

Fundamental financial knowledge and financial tools for business including types of businesses,
sources of fund raising, financial instruments, time value of money, working capital management,
forecasting and planning for investment needs, financial statements analysis as well as capital
budgeting and feasibility analysis in making an effective business decision.

BBA 1013 n13iniisznaunis 3 (3-0-6) WibENA
(F#ILBnANEKENATKE MSME)
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BBA 1014 The Art of Data for Business 3 (3-0-6) Credits
Fundamental concepts of data visualization. The topics include the theories behind data
visualization, data storytelling, infographics, contemporary techniques, and hands-on application in

business.
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BBA 1014 fazunetayadiwsugsne 3 (3-0-6) ¥i2aNa
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BBA 1026 Entrepreneurial Finance Essentials 2 (2-0-4) Credits
(for non-MSME students)

Fundamental financial knowledge and financial tools for business including types of businesses,
sources of fund raising, financial instruments, time value of money, working capital management,
forecasting and planning for investment needs, financial statements analysis as well as capital
budgeting and feasibility analysis in making an effective business decision.

BBA 1026 éaai’uﬁuﬁm%’umiﬁué’ﬂszna‘ums 2 (2-0-4) K 28NA
(FMITLANAN I InENAME MSME)
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BBA 1027 Entrepreneurial Finance Workshop 1 (1-0-2) Credits
(for non-MSME students)

Application of financial concepts and tools such as time value of money, forecasting and planning
for investment needs, and feasibility study.

BBA 1027 msU)iamsdmsun1studilsznauns 1 (1-0-2) Bk28A
(F#ILBnANEKENATKE MSME)

m'ﬁh:qn@“l;’ﬁumﬁ@mqm‘sﬁuuazm'%iaaﬁamamiﬁu LT yja@hlﬁumunm ﬂ’]iWEl’mﬁﬂiLLazﬂTi

MHUHUANNADINTAINY uazn1Idneaudwldldvaslasenis

BBA 1028 The Art of Data Essentials 2 (2-1-4) Credits
Fundamental concepts of data visualization. The topics include the theories behind data
visualization, data storytelling, infographics, and contemporary techniques.

BBA 1028 Aayzunstanadusugnazonnguj 2 (2-1-4) K28nA
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BBA 1029 The Art of Data Workshop 1 (0-1-1) Credits
Practical application of data visualization concepts such as data storytelling and infographics.
BBA 1029 Aayzunstayadrnsugsnazeljiic 1(0-1-1) ¥W2BNA
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CA 1201 Creative Photography 3 (2-2-5) Credits
Learn the art of capturing image in a fun, curious and experimental way. Explore various styles of
digital photo taking both in color and in black and white. Incorporate design principles, traditional
photography techniques with digital post processing software to attain desirable look and feel. Use
an art criticism process to evaluate, explain and measure artistic growth.

CA 1201 MISANUATNIBIAINFITTA 3 (2-2-5) KHIBNA
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CA 1202 Computer Graphic for Presentation Design for Pitching 3 (2-2-5) Credits
Designing presentations and presentation elements layout to create effective, impactful, and
professional marketing and campaign planning presentations in professional business contexts
using computer graphic
CA1202A2aRNADINITNNEIMTUNITOBNUULR WD NAINWNDNITVIB9TWI(2-2-5) 87 A
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CSX 3001 Fundamentals of Computer Programming 3 (3-0-6) Credits
History of computer, components of a computer system, coding and numbering systems, algorithm
and development process of algorithms and expression of algorithms in terms of flowchart and
pseudo code, implementation of algorithms using one of the high level languages that are used
widely in the industry with emphasis on the nature and structure of the language, techniques of
programming for both numerical and non-numerical processing, structure of the programming
languages and how to develop structured programming.

CSX 3001 ﬁ”ugﬂummﬁﬂufﬂsLLnsuﬂauﬁqtma§ 3 (3-0-6) ¥ IANA
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EG 1002 Application Design for Everyone Literacy 3 (3-0-6) Credits
Basic concept for mobile/tablet application design, sensors and utensils implementation, basic
programming tools, block based based programming and User Interface design.
EG 1002 nsaanuuulisunsudvsuyaaanialy 3 (3-0-6) ®ik28NA
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EG 1003 Introduction to Internet of Things (loTs) Literacy 3 (3-0-6) Credits
Introduction to fundamentals building blocks and concepts of Internet of Things such as computer
systems, microprocessor, microcontroller, sensor, actuator, computer network, the Internet,
network applications, various types of communication technologies including modern Internet of
Things applications in various industries.

EG 1003 DulaasiiinuasasswasLiasan 3 (3-0-6) Bik28NA
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EG 1004 Artificial Intelligence for beginners 3 (3-0-6) Credits
Introduction to the basic concepts and techniques of artificial intelligence and machine learning
including its usage in today’s everyday life and modern real-world applications in various domains
such as business, healthcare, engineering, etc.
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EG 1005 3D Modelling and 3D Printing Technology 3 (3-0-6) Credits
Computer-aided design; basic CAD tools; 3D part modelling and assembly; 3D printing technology;

53



project using CAD and 3D printing technology.

¥ aaAa a 4 [] a
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FT1004A Food-Agri-Bio Tech Trend Update (Part A) 2 (2-0-4) Credits
Up-to-date information and innovation on food technology, agriculture technology and
biotechnology

FT1004A aNWLAALNIWA 819417 N1ILNEAT naluladzinn (§7u A) 2 (2-0-4) BI8NA
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FT 1004B Food-Agri-Bio Tech Trend Update (Part B) 1 (1-0-2) Credit
Recent innovation for the deployment of Food-Agri-Biotechnologies at commercialization stage.
FT 1004B aWLAALNIWHA 81915 NISLNBAT INAlladaInIN (671 B) 1 (1-0-2) vwrana
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FT 1005 Sustainability and Circular Living 3 (3-0-6) Credits
Goal of sustainability, guidelines, and concept of Bio-Circular Green (BCG) economy including the

importance and benefits of BCG to business, society, and the environment.
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GE 1302 Ecology and Sustainability 3 (3-0-6) Credits
General science, scientific approaches, understanding the interrelationships of the nature,
identification and analysis of environmental problems, application and alternative solutions for
preventing and solving environmental problems
GE 1302 #L2@3N81 LazaNNEIL% 3 (3-0-6) “i28NA
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GE 1303 Science for Sustainable Future 2 (2-0-4) Credits
The interrelationship of human beings, science, technology, and nature, natural resources
utilization on future environmental challenges, the importance of natural capital and ecosystem
services on sustainability, the importance of sustainable natural resources for future

GE 1303 Ingndaafiioawiaaissiin 2 (2-0-4) BHI8NA
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GE 2304 Lifestyles and Sustainability in Dynamic World 3 (3-0-6) Credits
Interrelationships between lifestyle choices and impacts of these choices on individual's wellbeing,
society, and the global environment, scientific approach, analysis, and evaluation power of choices
on lifestyles, anticipation, and transition efforts of global sustainability.
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ITX 3002 Introduction to Information Technology 3 (3-0-6) Credits
Components of IT systems, its usage and applications, computer hardware and software and its
operations, communication systems and computer networks basic, applications of current
technology, emerging IT-related technologies.
v

ITX 3002 tnalwlagarsawneiiasan 3 (3-0-6) ibr8NA
fFuUTenay MILTNY LazLaUWALATUYBITZULENTRUNA 8130l TTanaLIsuazN1I¥inuues

a 6 A A ] A 6 d.ly (2 a a 1 Al o
ADNNILABDICUURDRIILASLATDVUILUADNNILADILLDIA TS LL@WW&L@“H%@’N“] maamﬂiuiaﬂluﬂﬁ]ﬁ;uu

A a a g '
LﬂﬂI%Iaf;lﬁ"liﬁ%L‘YlﬂV] Lﬂ@’l”ll%sl,‘ﬁ&l

Specialized Courses
5. Core Courses
AAD 2008 Digital Photography 3 (2-2-5) Credits
History of photography, photographic equipment and material, basic camera operations,
fundamental concepts and techniques, photographic composition, basic cinematography
AAD 2008 NMINYATNAING 3 (2-2-5) BkI8NA
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AAD 3012 Thai Art and Culture 3 (3-0-6) Credits
Dvaravati, Sri Vijaya, Lop Buri, Lanna, Sukhothai, Ayutthaya, Rattanakosin, Buddhist art

and architecture, Thai folklore, Thai cultural heritage, Southeast Asian influences, Thai

Contemporary art.
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CA 1100 Introduction to Human Communication 3 (3-0-6) Credits
Principles of communication, definition and types of communication, including principles of

intrapersonal communication, interpersonal communication, small group communication, public

communication, mass communication, and the principles of green communication for sustainable

development.
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CA 1101 Introduction to Strategic Communication 3 (3-0-6) Credits
Theories, basic principles and roles of communication with stakeholders in various

contexts. Analysis and strategic decision behind products, markets and consumers. Basic

principles and tools of image management and strategic communication. Including ethics and

responsibility in the professions
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CA 1102 Introduction to Creative Communication 3 (3-0-6) Credits
Research and analyze trends of any upcoming media platforms. Advantages and limits and
selection of each medium. Creative design thinking, idea development and prototype. Learning

theories for rhetoric, semiotics, uses and gratifications, and technological determinism to
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communicate creatively in various media.
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CA 1103 Introduction to Computer Graphic Design 3 (2-2-5) Credits
Foundation of Software lllustrator (Vector Graphic) and Photoshop (Raster Image) such as

Photomontage, Basic image manipulation and retouching. Also learn how to manage Files Format,

File Usage, to produce and present idea through Basic Layout to get appropriate design print and

screen-based media
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CA 1104 Creative Production Management 3 (2-2-5) Credits
Basic understanding of Pre-Production, Production, Post-Production including Music Video,
Sound Design, Acting, Casting, Theatre, Script Writing, Movie Analysis, TVC, Cinematography,
Break Down and Production Management, Creative thinking design through group brainstorming to
present interesting storytelling through VDO Production by using Digital Media platform to manage
basic creative production
CA 1104 NIIANIINITHAMITRAIATIA 3 (2-2-5) BHI8NA
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CA 1105 Introduction to Innovative Digital Business and 3 (3-0-6) Credits

Sustainable Communication

Principles of innovative businesses including online banking and e-commerce, metaverses
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and digital assets, online games and play-to-earn, game marketing and branding, monetization of
creative ideas in the digital world, use of marketing communication technology, principles of social
enterprises, social communication, social campaign and marketing, development communication
and projects, sustainable communication and development, environmental and green
communication, and health communication.
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CA 2102 Introduction to Marketing Communication 3 (2-2-5) Credits
Prerequisite:  CA 1101 Introduction to Strategic Communication
Market analysis, customer segmentation, targeting, and insights, marketing

communication tools and functions, selection and integration of marketing communication tools to
achieve integrated marketing communication objectives, identifying key performance indicators for
evaluation that are essential for businesses.
CA 2102 m‘sﬁ'am‘smimmmﬁ”aaﬁu 3 (2-2-5) Credits
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CA 2110 Media Literacy and Ethical Concerns 3 (3-0-6) Credits
Prerequisite:  CA 1100 Introduction to Human Communication

Elements and concepts of the macro-environment structure (political, economic, social,
technological, legal, and environmental structures), relationship between media and individuals,

media literacy, role of media in shaping and reflecting the social realities, ethical issues media

industry.
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CA 2120 Interactive and Digital Platform Design 3 (2-2-5) Credits
Prerequisite:  CA 1103 Computer Graphic Design
Design interface of website and mobile application with the principles of UX/UI, sitemap,
wireframe, and digital marketing. Design websites and mobile application aligns with upcoming
trend by using prototype program, and create digital broadcasting or live streaming contents in
order to enhance the interactive users’ experience.
CA 2120 nmsaanuuuiatlanauuaziafnang 3 (2-2-5) BHI8NA
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CA 2130 Communication Arts Research and Tools 3 (3-0-6) Credits
Prerequisite:  CA 2102 Introduction to Marketing Communication

A study of basic research methodology for communication arts, including understanding the
nature and its roles in designing and implementing different types of research tools and techniques
to provide data in business decision making and communication campaigns.
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6. Major Required Courses
CA 2100 Psychology and Persuasion in Communication 3 (3-0-6) Credits
Prerequisite: CA 1100 Introduction to Human Communication
Components, tools, and applications of basic psychology and social psychology for
persuasive communication, audience behavior analysis, including the ethics in persuasive
communication.
CA 2100 IInguaznsnasinnlalwnsdasns 3 (3-0-6) Bwa8nA

YIWAT: CA 1100 NIRD&TLIBIA 1

59



I3 A A A A & a _a o A | v
a4AUsznay LaJadila LLE‘]&ﬂWiﬂiZE‘Jﬂ@ﬂ‘ﬁﬁ]@nﬂSﬂwug'}u LLE‘]Z'%]@I’J‘Y]EJ’]&W]EJLWBT’]’]?&Q@’]?I%N

#la mylanzd wodnsmwesdiuans anaaauasasssalunisiesns tialiuinla

CA 2101 Presentation and Public Speaking 3 (2-2-5) Credits
Prerequisite: CA 1100 Introduction to Human Communication

Concept and practice in presentation and public speaking. Learners can use presentation
aids to successfully communicate ideas and deliver effective presentation skills for both individual
and business success.
CA 2101 msﬁnLauauazn']sw‘lﬂ‘luﬁmmsmz 3 (2-2-5) K28NA
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CA 3100 Consumer Insight and Tools 3 (3-0-6) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication

A study of consumer insight including concepts, principles, theories and case studies.
Learners will use research tools and techniques to identify consumer insights for customer-focused
plans and brand communications.
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CA 3101 Strategic Brand Communication 3 (3-0-6) Credits
Prerequisite: CA 2102 Principles of Marketing Communication

Business, brand, and marketing analyses for branding and brand communication, crafting
brand identity, brand position, brand personality, brand elements, using tools of brand
communication to build brand equity
CA 3101 n'lsﬁlaaﬁm'l%uﬁ"u%cnaqﬂ§ 3 (3-0-6) i 2aNA
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CA 3102 Media Planning 3 (3-0-6) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication

The study of media planning based on media brief. Learners will analyze types of target
audience, marketing communication and brand communication objectives, timing and media cost in
buying efficiently, including strategies and assessment.
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CA 3110 Storytelling for Creative Communication 3 (2-2-5) Credits
Prerequisite: CA 1102 Introduction to Creative Communication
An understanding and practice in storytelling for creative communication. Learners will use
idea generation techniques and inspirational sources to design storytelling creatively for
communication.
CA 3110 MMSLES DI NIUNITRD AN TTINI19HTIA 3 (2-2-5) BHI8NA
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CA 3111 Creative Entrepreneurial Project Management 3 (2-2-5) Credits
Prerequisite: CA 1104 Creative Production Management

Integration of knowledge, skills, and techniques in order to conduct research for creative
entrepreneurial project proposal, management and to create plan and campaign for live event
project pitching. Process of show directing in live events and performance, script analysis;
conveying theme, concept & idea. Stage composition and blocking design, rehearsal process.
CA 3111 N139AN13lASIMIATNAIIAENILALSzNaUNTS 3 (2-2-5) K28NA
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CA 3113 Aesthetic Taste for Creative Communication 3 (2-2-5) Credits
Copywriting and art direction for creative communication, choosing words and arranging images to
create creative marketing and brand communication
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CA 3120 Entrepreneurial Principles and Practices for 3 (3-0-6) Credits
Communication Arts
Prerequisite:  CA 2102 Introduction to Marketing Communication
A study of concepts, principles, theories, and case studies in strategic and creative
entrepreneurship for communication arts students. Ability to integrate knowledge and skills to

manage communication arts and entrepreneurship projects.
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CA 3130 Creative Commercial Communication Internship 1 (160 Hours)

An internship program assigning students to train with professionals in the communication
arts industry and related fields. Students are required to continuously work for at least 160 working
hours and present the training results to the instructors.

CA 3130 msilnsuawnsiaanzenandadsaireassa 1 (160%21a9)
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CA 4100 Creative Commercial Communication Workshop 3 (2-2-5) Credits
Prerequisite:  CA 3120 Entrepreneurial Principles and Practices for Communication Arts
A workshop training in creative commercial communication under the supervision of the

instructor.
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7.1 Concentration Courses Offered by the School of Communication Arts
AD 3200 Strategic Integrated Marketing Communication Planning 3 (3-0-6) Credits
Prerequisite: CA 2102 Principles of Marketing Communication
Selection and integration of marketing communication tools, strategic implementation and

measurement of campaign effectiveness in enhancing value across the customer journey.
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AD 3201 Data-driven Communication and Advertising Research 3 (2-2-5) Credits
Prerequisite: CA 2130 Communication Arts Research

Applications of databases, acquired from quantitative and qualitative methodologies, for
advertising, marketing communication and brand communication to create data-driven
communication campaigns
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AD 3202 Customer Journey, Branded Experience and Relationship 3 (3-0-6) Credits
Prerequisite: CA 3100 Consumer Insights and Tools

Exploration of customer lifestyles and journeys, creation of meaningful customer
experiences, blending of branded customer experience, customer journey and customer database

to create customer acquisition and retention planning for long-term customer relationship

management
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AD 3203 Idea Generation for Creative Communication 3 (2-2-5) Credits
Prerequisite: CA 1102 Introduction to Creative Communication
Exploration of inspirational sources for idea generation, using tools and techniques of idea
generation, applying creative ideas to creative communication
AD 3203 MsESIANNARLiansHasBsad9dIIA 3 (2-2-5) BkI8NA
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AD 3260-64 Selected Topics in Advertising and Brand 3 (3-0-6) Credits
Communication Concepts
An exploration and study of selected topics in advertising and brand communication
concepts. The topic will be announced semester by semester.
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AD 3270-74 Selected Topics in Advertising and Brand 3 (2-2-5) Credits
Communication Practices
An exploration and practice of selected topics in advertising and brand communication
practices. The topic will be announced semester by semester.
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AD 4200 Innovative Brand Communication 3 (3-0-6) Credits

Prerequisite:  CA 3101 Brand Communication

Using tools of brand communication to build brand equity in innovative ways, applications
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of human technologies such as augmented reality, virtual reality, voice recognition, image
recognition, face detection, biometrics, robotics, artificial intelligence, and internet of things to
create, communicate, deliver, and enhance brand value across the new customer journey, driving
businesses and brands towards digital transformation.
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AD 4201 Media Synergy and Content Design 3 (2-2-5) Credits
Prerequisite:  CA 2102 Principles of Marketing Communication

Customer identification, analysis of customers’ in-depth data, synergizing various media,
formulation of digital media strategy, creation of online contents to enhance customer engagement
and advocacy
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AD 4202 Advertising and Brand Communication Workshop 3 (2-2-5) Credits
Prerequisite: AD 3200 Strategic Integrated Marketing Communication Planning
AD 3201 Data-driven Communication and Advertising Research
AD 3202 Customer Journey, Branded Experience and Relationship
ELE 2000 Academic English
A workshop training in advertising and brand communication under the supervision of the

instructor. Learners will plan advertising and brand communication campaigns to enhance

business.
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DM 3200 Media Context Analysis in the Digital Age 3 (3-0-6) Credits
Prerequisite: CA 2100 Persuasive Communication

An analysis of audience, media, and context including narrative, branded content,
transculturalism, postmodernism, critical theory, and media effects to strategically plan and
manage communication for digital media.
DM 3200 M3AsziLSunde 3 (3-0-6) %L TA
YIWIT: CA 2100 m3Fessliuinala

MYATZARIUNS, f0 uazuSunfe DeulsznaudenneininaFes, iawnianaud,
wnAanItanuIausIy, undaananasaiolng, nosjining, anSwavadde Lﬁa’mﬂaqwf

LRZAANIINIIRAFI TGN

DM 3201 Digital Content Resource Management 3 (2-2-5) Credits
Prerequisite: CA 2120 Interactive and Digital Platform Design

An exploration of several methods of managing resources on a digital content production,
including management of time, budget, production crew, online resources such as social media

platform, and business requirements in order to operate online media channels as an

entrepreneur.
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DM 3202 Story Development in Digital Motion Picture 3 (2-2-5) Credits
Prerequisite:  AAD 2008 Photography

CA 3110 Storytelling for Creative Communication

Developing skills of visual storytelling through practices of story development and video
content production, comprise refining idea and concept, character development, story structure,
dialogue, digital motion picture language, production technique, cinematography, framing, camera

movement, and digital editing to create a video content for digital platform.
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DM 3203 Aesthetics of Narrative and Motion Design 3 (2-2-5) Credits
Prerequisite: CA 2120 Interactive and Digital Platform Design
Mastering of digital narrative through motion graphic composed by principles of art
direction and essential techniques, movement design, space and time, motion concept, 2D objects
in 3D space, creative content which the outcome interpolate both aesthetic and meaning into the
motion design for a video content or motion infographic.
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DM 3260-64 Selected Topics in Digital Media Communication 3 (3-0-6) Credits
Concepts
An exploration and study of selected topics in digital media communication concepts. The
topic will be announced semester by semester.
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DM 3270-74  Selected Topics in Digital Media Communication 3 (2-2-5) Credits
Practices
An exploration and practice of selected topics in digital media communication practices.
The topic will be announced semester by semester.
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DM 4200 Rhythm of Narration 3 (2-2-5) Credits
Prerequisite: AAD 2008 Photography
CA 2120 Interactive and Digital Platform Design
An arrangement of narrative events, principles of editing, creative editing techniques,
meaningful transitions, color correction, graphical element, story pacing, rhythm and music
synchronization in video contents to maximize the power of digital storytelling with an emotional
involvement of the target audience.
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DM 4201 User Experience Design 3 (2-2-5) Credits
Prerequisite: CA 1103 Computer Graphic Design
CA 2120 Interactive and Digital Platform Design
Understanding target audiences’ behavior when interacting or consuming digital media from
user research, user journey, information architecture, and testing out the hypotheses to design or
select a digital platform for the best digital user experience.
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DM 4202 Digital Media Communication Workshop 3 (2-2-5) Credits

Prerequisite: DM 3201 Digital Content Resource Management

DM 3202 Story Development in Digital Motion Picture
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DM 3203 Aesthetics of Narrative and Motion Design

ELE 2000 Academic English
A workshop training in digital media communication under the supervision of the instructor.
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IG 3200 Applied Gamification 3 (3-0-6) Credits
Application of game like experiences in contexts outside of games. Gamification uses
game elements such as narrative, challenges, puzzles, and collaborative play for fun and exciting

business activities and social impact challenges to create engaging customer brand experiences.
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IG 3201 Creative Innovation 3 (3-0-6) Credits
Innovation ecosystems, the nature of creativity and innovation, and the role of innovation
loops that lead to the development of innovative platforms, the process, and tools of design
thinking.
(> ¢ ] a
IG 3201 WINNIINAIATIA 3 (3-0-6) i8NG
2UURIAT2IWIANTIN FITNTIAVBIANNAAFIIRITALALWIANTIY LRZLUNLINVBIIITT
o a o ) o & o = = =2 A A
ummm‘ﬂmvlﬂgﬂﬁwmeLwa@Wammmmiu FITINAINTANHINTZLIRATHAZLATBIN B LU T

ANLTIDDNUL

IG 3260-64 Selected Topics in Innovative Gamification and Content 3 (3-0-6) Credits
Management Concepts
An exploration and study of selected topics in innovative gamification and content
management concepts. The topic will be announced semester by semester.
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IG 3270-74 Selected Topics in Innovative Gamification and Content 3 (2-2-5) Credits
Management Practices
An exploration and practice of selected topics in innovative gamification and content
management practices. The topic will be announced semester by semester.
IG 3270-74 ﬁ'aifaﬁ'ﬂﬁiﬂ%dﬂﬁﬂ?ﬁﬁ%%i’@ﬂﬁ&mﬁ%m‘fmmzms 3 (2-2-5) BkI8NA
IANITADWLNWG
mismausnduwintadaaidal judduniansrundfliatuuazmasaniinawdiug

108z NININTINRUARIT D LLARZNIANITAN AT UANLANZ FY

IG 4200 Innovative Gamification and Content Management 3 (2-2-5) Credits
Workshop
Prerequisite: AD 3281 Micro Influencer Communication Strategy
DM 4201 User Experience Design
PR 3282 Personal Branding and Image Management
ELE 2000 Academic English
A workshop training in innovative gamification and content management under the
supervision of the instructor.
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LV 3301 Script Analysis and Creation for Live Performance 3 (2-2-5) Credits
Prerequisite: CA 1102 Introduction to Creative Communication

Critical analysis of script structure, genre, theme, style, sub-text meaning, dramatic event,
semiotics and point of view of the story-teller. Principles of storytelling for live events and
performance, elements of script and storytelling, creating theme, plot and story as well as creating

characters, use of dramatic and character’s actions to tell the story and create script for live
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events.
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LV 3302 Acting Skills Training for Live Performance 3 (2-2-5) Credits
Prerequisite: CA 1102 Introduction to Creative Communication

Basic acting skills training. Relations between vocal and physical expression for
performance purpose including communication, physical and vocal preparation, relaxation,
concentration, body movement, space usage for performance, imagination, emotion, creating
character, character interpretation, creative movement, objectives of character, situational analysis
and integration of vocal and physical skill for performance. In order to present in public attendance

and various media.
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LV 3212 Art Direction for Live Performance 3 (2-2-5) Credits
Prerequisite: CA1112 Introduction to creative communication
LV 3301 Script Analysis and Creation for Live Performance
Art direction for live events and performance. Function, consistency of performance art
directing and visual elements, design concept of scenery, property, costume and lighting, and
multimedia in live events and performance. Principles of corporate design, interpretation and

conceptualization for live events and performance to develop designing live events.
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LV 3213 Stage Management for Live Performance 3 (2-2-5) Credits
Prerequisite: CA 1102 Introduction to Creative Communication
LV 3301 Script Analysis and Creation for Live Performance
Stage management for live events, process of stage management from pre-production,
production to post-production, responsibility of stage management function, and the preparation for
internship in backstage function in live events production to be skillful in live event or production on
set planning, management and operation both for stage and related areas.
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LV 3260-64 Selected Topics in Live Event Creation and Management 3 (3-0-6) Credits
Concepts
An exploration and study of selected topics in live event creation and management
concepts. The topic will be announced semester by semester.
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LV 3270-74 Selected Topics in Live Event Creation and Management 3 (2-2-5) Credits

Practices
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An exploration and practice of selected topics in live event creation and management
practices. The topic will be announced semester by semester.
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LV 4210 Project Management for Live Performance 3 (2-2-5) Credits
Prerequisite: CA 1102 Introduction to Creative Communication

Integration of knowledge, skills, and techniques in order to conduct research project
proposal, managing, handle and plan for approval of live event projects, live event campaigns, and

academic research projects. To implement and execution live events both on ground and related

area.
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LV 4211 Persuasive Marketing for Live Performance 3 (2-2-5) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication

Persuasive marketing for live events and performance include principles of financial and
budgeting management, writing a proposal, setting up marketing/ PR plan and developing
communication plan for marketing and evaluation. To create a marketing plan and implementation

for live events promote.
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LV 4212 Live Event Creation and Management Workshop 3 (2-2-5) Credits

Prerequisite: ELE 2000 Academic English

LV 3301 Script Analysis and Creation for Live Performance
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LV 3212 Art Direction for Live Events

LV 3213 Stage Management for Live Events
A workshop training in live event creation and management under the supervision of the instructor.
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PR 3240 Public Relations Planning for Enterprise and 3 (2-2-5) Credits
Entrepreneur
Prerequisite: CA 1101 Introduction to Strategic Communication
CA 2100 Persuasive Communication
Situation analysis for public relations campaign design and planning, secondary research
and primary research, quantitative and qualitative research methods, public relations strategies

and tactics for both corporate and entrepreneur levels to develop and execute public relations

campaign.
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PR 3241 Experiential Event Management for Stakeholder Relations 3 (2-2-5) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication

Overview of experiential event management and planning, event stakeholder management,
event planning process, event conceptualization, event operation, event logistics management,
press event management in online and offline channels to be able to plan and design experiential

events for various types of stakeholders.
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PR 3242 Influencer Relations in Digital Context 3 (2-2-5) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication

Technical and theoretical elements of influencer and celebrity relations, public relations-
based approach to the topic of influencers, monetizing and managing influencers, influencer
marketing, measuring influence, monitoring influencers, as well as application of digital media for
public relations purposes of the various types of market to be able to engage and integrate

influencers in communication plan.
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PR 3243 Content Creation in Public Relations Writing 3 (2-2-5) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication
ELE 1002 Communication English Il
Framework and principles of content creation in public relations writing, message design
and planning, generating publicity, encouraging media coverage, news writing techniques for
communicating in diverse platforms to generate newsworthy information and accomplish

organization’s goals.

U '
PR 3243 N3398I3ALENT N1 aniNan1suserdaunus 3 (2-2-5) BkI8NA
YIWAT: CA 1101 miFeasiinagnsidasdu
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PR 3260-64 Selected Topics in Image Management and Public 3 (3-0-6) Credits
Relations Concepts
An exploration and study of selected topics in image management and public relations
concepts. The topic will be announced semester by semester.
PR3260-64 1%220AA&IIIZILWIAAAIWBAITUIRITAMNANEBALALNS 3 (3-0-6) HIWIBAA
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PR 3270-74 Selected Topics in Image Management and Public 3 (2-2-5) Credits
Relations Practices
An exploration and practice of selected topics in image management and public relations
practices. The topic will be announced semester by semester.
PR3270-74  #W220AA&3TIUNIAAWMIUIMIIANANBAINAZNNS 3 (2-2-5) nikIgna
UseadNnNwS
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PR 4240 Intercultural and International Communication in Global 3 (3-0-6) Credits

Market
Fundamental elements of intercultural and international communication, basic intercultural

theories, socio-cultural influence, psycho-cultural influence, environmental influence, adjusting and

developing the working style when cooperating in multi-culture society, case studies of intercultural

and international public relations campaign as well as recommending effective international public

relations techniques to achieve success in the future to open students’ vision and experience of

globalization.
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PR 4241 Crisis Communication and Reputation Management 3 (3-0-6) Credits
Nature of issues and crisis management from a strategic communication perspective,
various issues, risks and crisis situations, current case studies on strategic issues, risks, and crisis
communication methods, including how to develop a crisis communication plan in order to manage
reputation and image of organization to improve learners’ analytical thinking and problem solving
skills.
PR 4241 mMsaeasluaInganaznsuInIIsan st eI 3 (3-0-6) ¥ 28NA
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PR 4242 Image Management and Public Relations Workshop 3 (2-2-5) Credits
Prerequisite: ELE 2000 Academic English

PR 3240 Public Relations Planning for Enterprise and Entrepreneur

PR 3241 Experiential Event Management for Stakeholder Relations

PR 3243 Content Creation in Public Relations Writing

A workshop training in image management and public relations under the supervision of the

instructor.
PR 4242 UPUiANIUIMITMINANBaILAZ NI ST BT NN 3 (2-2-5) BHI8NA
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8. Free Elective Courses

AD 3280 Inspiration, Lifestyles and Popular Culture 3 (2-2-5) Credits
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Exploration of inspirations, lifestyles and popular culture from various perspectives,
understanding of how they affect creativity, marketing, consumers and communication.
AD 3280 usoriamale JUuLLEIA uazImusIINRLA 3 (2-2-5) BkI8NA
nadmaustaanala Jduuudie uaziaussiuiisnanyuaeddngg MyaTzAanInad
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AD 3281 Micro Influencer Communication Strategy 3 (3-0-6) Credits
Two-step flow communication model, network activation and engagement, brand

communities, using micro influencers and influencer communication strategies to achieve business,

brand and marketing objectives

AD 3281 naq‘nﬁ‘msﬁ'amﬂ&lfﬂsauﬂgLa%ma§ 3 (3-0-6) BIBNA
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AD 3283 Brand Identity Design 3 (2-2-5) Credits
Designing corporate identity and brand elements, logos, symbols, colors, fonts, mascots,
packaging and brand naming
AD 3283 N1322NLULDARNBAATIFWA 3 (2-2-5) BHI8NA
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AD 3284 Presentation Design for Pitching 3 (2-2-5) Credits
Designing presentations and presentation elements layout to create effective, impactful,

and professional marketing and campaign planning presentations in professional business contexts

AD 3284 miaammnﬁnLa%aﬂammﬁamﬂnﬂmu 3 (2-2-5) K28NA
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CA 1110 Art and Beauty of Living 3 (2-2-5) Credits

A study of understanding Arts in relation with beauty of living and life appreciation through
various genres of Creative Arts; Visual Art, Music, Literature, Film and Performing Arts. Motivating
conversations about ideas, concepts, images, development of sensitivity. Exploration of feeling and

expression. To help enhancing integrated ideas, creativity, appreciation, and sharpening living
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happiness.
CA 1110 Aadzuazananialnn1Ia19EIa 3 (2-2-5) K28NA
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CDI 3270-74 Selected Topics in Digital Imagery Practices 3 (2-2-5) Credits
An exposure and exploration of selected topics in digital imagery practices. The topics will

be announced semester by semester.
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DM 3280 Digital Art in Data Visualization 3 (2-2-5) Credits
The study, the understanding, and the realization in the field of digital art specialized in

data visualization which explore the proficiency in data analysis, aesthetic design, traditional data

to visual communication thus a path to decision-making by visual language.
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DM 3281 Arts of Cinematography 3 (2-2-5) Credits
Fundamentals of the technical and conceptual aspects of cinematography through short
format filmmaking. Explore the tools and techniques, visual language of cinematography, directing,
director of photography, storyboarding, role and responsibilities for each production crew, Hands-
on experience with a professional cinematographer.
DM 3281 dadznsanayinninewas 3 (2-2-5) K28NA
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DM 3282 Live Streaming Media 3 (2-2-5) Credits
Planning communication with online live streaming, including finding an ideal streaming
platform and software, selecting the right presenter for the business, interacting with live online
audiences, increasing engagement, and analyzing audience data in order to maximize
understanding how to incorporate live streaming as part of a business’s media communication
strategy.
DM 3282 MIHANRDEAINAS 3 (2-2-5) BkI8NA
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DM 3283 Online Application Design 3 (2-2-5) Credits
An overview and practice of interactive design workflows, an interactive prototype, website

creation, and application design on a digital platform from the foundation.

DM 3283 mysanuuunalnaiatuaanla 3 (2-2-5) B ENA
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DM 3284 Innovative Digital Technology and Business 3 (2-2-5) Credits
Applications
Focusing on trends and upcoming innovation and digital technology, creativity, roles,
functions and implements the knowledge of the digital media for communication in various
platforms.
DM 3284 %i’mnssmmwwaLﬂii"u!,ﬁamﬂfufaﬁuazﬁq‘sﬁa 3 (2-2-5) BkI8NA
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DM 3285 Sound Design for Communication 3 (2-2-5) Credits
Principles of sound design. Sound analyzing, recording on set, synthesizing; such as music,
environmental sound, ambience sound, automated dialogue replacement (ADR), including sound
editing and mastering. To have knowledge and skills for using audio equipment, such as, wireless
microphone, boom microphone, and the recording studio. To design sound and music for video

production and live events.
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IG 3280 E-sport Business Management 3 (3-0-6) Credits
Application of business principles to build e-sport teams. This includes designing streaming

strategies, partnerships, and fan engagement. Plan, manage, and promote e-sport events and

tournaments.

IG 3280 n3sansgInedadaie 3 (3-0-6) Bik28NA
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IG 3281 Content Creation for Game Streaming 3 (2-2-5) Credits
Game streaming platform requirements, interaction with game stream, scheduling and

consistency, production quality, and equipment. Develop the personal brand and content that

attracts the audience, online community management

IG 3281 s sliavdmIumMsanIaIN 3 (2-2-5) K28NA
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IG 3282 Introduction to Animation and Game 3 (3-0-6) Credits
Basic principles of the game and its subsequent development including game mechanics,

gameplay, and narrative player drive. This includes the technical and narrative developments of

animated film.
v ] )
IG 3282 AaastiasawngInuuakhlasuuazing 3 (3-0-6) ¥iHENA
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GDC 3270-74 Selected Topics in Graphic Design Practices 3 (2-2-5) Credits

An exposure and exploration of selected topics in communication design practices. The

topics will be announced semester by semester.
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LV 3280 Costume, Make-up and Styling 3 (2-2-5) Credits
Selecting costume and make up for performance, usage of costume, concept of costume
and make up selection for performance, time and space for appropriate selection, history of
costumes, definition of costume, types of costume, costume and fashion, process of costume
design and selection, and straight make-up and fancy make-up workshop.
LV 3280 NN300NRULLATDINAINY UAIWTEN waznsrnalafe 3 (2-2-5) wikdaha
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LV 3281 Acting Skills Training for Personality Development 3 (2-2-5) Credits
Personality development, mental and physical preparation, self-acknowledgement, SWOT
analysis, human nature, human perception, law of attraction, self-esteem, self-confidence, gesture,
facial expression, vocal training, public speaking, wardrobe and make-up for different occasions.
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LV 3282 Set-props Design and Production 3 (2-2-5) Credits
Creating scenery and property in live events and performance space. Utilization of scenery

and property design process including design document, concept of scenery and props, form and

style of scenery, idea and design concept, fundamental stage craft, materials and tools for scene

and prop creation.
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LV 3283 Special Event and Festival Management 3 (2-2-5) Credits
A wide range of cultural events and the management of cultural events and festivals
around the globe to gain a deeper understanding of festival and cultural event cores and structures
from the transformation of the media industries by political economy, culture and technological
changes, and trends include international media policies, and how such transformation creates an
impact on content across media platforms in live events and performance.
LV 3283 NMIIANITINBUAAILALINBINANTA 3 (2-2-5) BHI8NA
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LV 3284 Acting for Camera and Live Performance 3 (2-2-5) Credits
Interpret and analyze script the use of imagination, emotion, creating character, character
interpretation, creative movement, awareness, objective of character for play, improvisation skill,
scene interpretation, and integration of vocal and physical skill for camera and live performance.
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PR 3280 Data-based Content Strategy 3 (2-2-5) Credits
Strategic data-based content planning which includes both theoretical and practitioner
perspectives, how to optimize the own media outlets with content created for target stakeholders,
including practical framework for implementing content strategy principles in various target
audience to be able to create and plan content strategically with supportive data.
PR 3280 m‘nwnaqﬂfﬁﬁamﬁ’a LI 3 (2-2-5) AHLNA
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PR 3281 Public Relations Tools and Activities 3 (3-0-6) Credits
Fundamental tools, techniques, and activities, such as social media engagement,
community relations to attain various public relations objectives in different media areas, and how
public relations practitioners can use public relations strategies and tactics in communication
campaigns to build organizational image and achieve expected success.
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PR 3282 Personal Branding and Image Management 3 (2-2-5) Credits
Principles and techniques of personality development, personal image management and
personal branding, appropriate authentic self-presentation, improvement of external image such as
make-up, hairstyling, dressing, social communication through social events and interactions to
advocate the students for applying knowledge in their daily routine and socialization.
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PR 3283 Corporate Image and Social Enterprise 3 (3-0-6) Credits
Principles of corporate image management, communication techniques that make favorable
images for organizations, including organizational communication, organizational identity, image
and reputation as well as the concept of corporate social responsibility, green communication with
social responsibility for sustainable development, corporate social governance, and social
enterprise to enhance the corporate image and manage corporate reputation.
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PR 3284 Current Trends Analysis for Public Relations 3 (2-2-5) Credits
Analysis of the current trends and situations for macro-environment structure, its

relationship to media and individuals, and the implication of retrieved data from the current trends

and situations analysis to utilize informative trends for public relations purposes.
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